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Abstract 
This project’s focus is upon the hipster phenomenon, 
and how this can be seen and understood in a 
contemporary context. The project embarks on the 
grounds of a definition, a historical walkthrough of the 
development of different subcultural groups, and an 
assessment of the hipster group’s use of signs and place 
in society. A discussion about the contemporary hipster 
gathers the questions about what the hipster is and 
establishes the role of the hipster in a contemporary 
society. The investigation of the hipster includes 
theories concerning Roland Barthes semiology and 
Pierre Bourdieu´s distinction on the judgment of taste. 
Furthermore the report includes subcultural theories by 
Dick Hebdige, thus enabling us to note the increasing 
possibility of the hipsters influence on society. 
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Summary 
Vi har igennem vores projekt fokuseret på at beskrive 
den moderne hipster, dens historie og vurdere hvorvidt 
dette segment står i sammenhæng med samfundet. Vores 
motivation er at forstå, hvordan hipsteren bliver synlig 
igennem medierne, og hvordan denne synlighed 
udmærker sig igennem dens ydre udtryk, politiske 
indstilling, kulturelle præferencer og selv-iscenesættelse.   
I et forsøg på at forstå den nutidige hipster har vi 
fokuseret på egenskaberne ved forskellige subkulturer, 
og hvordan disse står til sammenligning med den 
nutidige hipster. Vi kigger på jazz-kulturen i 40’erne, 
beat-kulturen i 50-60’erne, samt hippie- kulturen i sidst 
60 og 70’erne. Dette bliver fulgt af punk- og yuppie 
kulturerne i 80’erne og ender definitivt i 90’ernes rave og 
grunge grupper. Disse ligger til baggrund for at kunne 
forstå den nutidige hipster i en samfundsmæssig 
kontekst, hvori vi søger at besvare den nutidige hipsters 
opståen og rolle i nutiden.  
Derudover prøver vi at finde frem til motiverne bag 
hipsterens opståen. I denne forbindelse, kigger vi på 
betydningen af tøj, livsstil og hvilke motiver der ligger 
bag disse.  
Den udvikling ligger grund for at se den nutidige hipster 
i en kulturel kontekst, hvor vores fokus ligger på deres 
benyttelse af tøj, som en markør og deres identifikation 
med en bestemt livsstil. For at besvare hvilke 
motivationer hipsteren lader sig føre af, benytter vi os af 
teorier af Roland Barthes og Pierre Bourdieu.  
Til sidst vil vi opsummere vores betragtninger og påfund 
fra de tidligere dele af projektet i en diskussion, hvor 
hipsterens videre udvikling og relevans for samfundet vil 
blive behandlet. 
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Project Technique  
On the basis of the different project technique courses we 
have learned to formulate a relevant and precise problem 
statement, and the importance of focusing the problem 
statement in order to enabling ourselves to increase our 
focus point. In the first project technique we learned to 
distinguish between subject-orientated project work and 
problem-orientated project work. On the base of these 
courses we saw ourselves capable of fulfilling certain 
criteria’s and reach a certain academic level of our 
project.  
Before starting our writing process, we learned about 
project management, whereby we gained resources and 
knowledge about organization, group dynamics, and 
diagrams to plan upcoming deadlines. Thus enabling us 
to write effectively and divide the work-load between the 
group members, and to learn about how to answer our 
problem statement precisely and establish our academic 
level.  Wherefrom we could establish a common ground, 
for answering and to sustain an overview of the project, 
and thereby making sure everyone was on topic.  
The dimension courses were implemented through Text 
and sign and History and culture. We implemented text 
and sign through the example and focus upon the use of 
clothing and its signal value. Roland Barthes theories 
concerning semiology and myth provided a foundation to 
the analysis and the understanding of subcultures use of 
signs, as a bearer of meaning. History and Culture saw 
its part through former subcultures development through 
history, and how this development provides the 
background to understand the hipster phenomenon in 
present society. Pierre Bourdieu’s theories participated in 
understanding the hipster’s motivations and reasons for 
taking part in a group setting and certain lifestyle.  
Through the group process we have learned to take the 
fellow group members and their views into 
consideration. The work process increased our awareness 
about the positive side of constructive criticism. The 
problem with a group in working with problem-
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orientated work is that it can become difficult to focus on 
the topic. This is due to different points of view, different 
motivations for handling and planning of group 
discussions, supervisor meetings, opponent- group 
meetings, writing process, and initially reaching a 
common ground.  
Our expectations concerning the supervision of our 
project was marked by our lack of experience, and how 
to handle and use our supervisor time efficiently. Our 
supervisor’s role was difficult to fulfil, due to this 
situation. He gave us the possibility to work on our own 
premises, and by our own active participation to guide us 
in a direction and provide us with a different point of 
view to reach a higher academic level.     
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Introduction  
In this project we aim to investigate the contemporary 
hipster phenomenon. During recent years hipsters have 
become more and more visible in the media while at the 
same time being a rather unknown phenomenon, 
containing many unanswered questions. In spite of us all 
being capable of summarizing short descriptions of what 
a hipster is, our descriptions seem to differ from each 
other in one way or the other. There exist thus certain 
insecurities about what hipsterism actually contains. By 
the use of different sources and theories we are hoping to 
gather enough information to define what a hipster is and 
what the motivations for becoming one are build upon. 
To answer these questions we seek to define the lifestyle 
of a hipster by for instance looking upon their cultural 
preferences and their self-promotion. We will 
furthermore state the development of former subcultural 
groups such as hippies, beats and punks, through a 
comparison to the contemporary hipster. This will lead 
us in a direction where it might be possible to point out 
how the phenomenon is perceived by its surrounding 
society.  
 
Problem Statement: 
What is a hipster, and how is the phenomenon perceived 
by its surrounding society? 
 
Research Questions: 
-­‐ What describes the hipster? 
-­‐ Are hipsters affected by a historical development, 
and how do they differ from former subcultural 
groups? 
-­‐ Is the contemporary hipster a subcultural group, or 
has it been implemented?   
-­‐ In what ways does hipsterism affect society and is 
the hipster a permanent figure in youth cultures? 
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Methodology 
The theoretical background for our project revolves 
around the theories of Roland Barthes and Pierre 
Bourdieu. Our aim is to understand what a hipster is and 
how is the phenomenon perceived by its surrounding 
society, thus what enables us to answer this problem 
statement is the ideas behind Roland Barthes theory 
about the mythical background of a sign and Pierre 
Bourdieu’s theory about the judgement of taste.    
 
Roland Barthes 
Roland Barthes presents theories about the signs as 
bearers of connotative meaning. Language and signs are 
according to Roland Barthes constructed on the 
background of different discourses in society. 
All signs (language, clothing, hairstyle and music tastes 
etc.) are constructed by a signifier, which is derived from 
a signified. The signifier is a construct. On the base of 
something in reality which is perceived by an encoder, 
and on the base of conventions and his own 
understanding utilize a fitting sign, from ex language, to 
describe this part of existence. That will be from the 
concept of a cow, to the word C-O-W, to the use of 
tattoos by hipsters to signify something real, created 
through a painstaking process, which attaches a meaning 
and an extra layer of understanding to a layer of ink in 
the skin. 
The term signifier is the bearer of meaning. The meaning 
is understood on the base of convention shared by both, 
the encoder and the decoder; conventions that through 
myth create a certain connotative meaning to a sign. The 
use of language and understanding of signs are, 
according to Barthes, the encoders understanding of a 
concept rooted in reality, the denotative, followed by an 
encoding of this concept or object into a sign, that carries 
a meaning. A meaning that is rooted in the encoder and 
decoder, on the base of conventions.  
The different understanding and perceived value, that are 
distinct according to different people of different 
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backgrounds, creates a bias for how we understand and 
categorize reality. This is understood on the base of the 
power structures that, according to Barthes, underlies 
language itself. 
Signs, e.g. semiology (the science of how sign constructs 
and are given meaning), are understood on the base of 
convention. Conventions are created through discourse, 
and discourse is created from ideology. Ideology is a 
term that embodies normalization/naturalization and 
universalization of certain beliefs and values. Or in other 
words, it is the base from which the individual 
understands the world around it, and how certain beliefs 
and values are conceived as being normal, natural and 
universal. Ideology is different from individual to 
individual and is constructed, on the basis of their 
background, e.g. social layers, economic abilities, 
educational background etc. This is the background from 
which myth is understood.  
Myth is a term presented by Roland Barthes, which 
embodies the notion of values, given to signs, and 
thereby adds an extra aspect of reality. An example could 
be the view on a police officer as either an authority 
figure, who does his job to protect and serve the 
community and society, or as an evil doer who is a 
symbol of oppression of the individual. This example 
could be the difference between a conservative 
individual and an individual orientated to the extreme 
left of the scale. The understanding is on the base of 
different myths, constructed by the respective ideology. 
Different ideologies create different discourses, which 
struggles to gain power. Power structures are created 
through the concept of semiology. The meaning of signs 
is angled on the grounds of the ideology of the dominant 
discourse. 
Dominant discourses impose their point of view, and 
different aspects of reality are therefore understood on 
the base of this hierarchy. These dominant discourses use 
signs as a way of creating their own reality and to impose 
their own agenda. 
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The use of Roland Barthes theories are therefore meant 
to uncover these power structures, and thereby enabling 
the individual to question these structures, and how one 
should look at them. 
Youth cultures use signs, in the form of clothing, music, 
and behaviour etc., Entire lifestyles revolt against the 
dominant discourses, and consciously disrupt the context 
of meaning that is the base of the understanding of signs. 
This is a way to rebel towards the discourses at hand, and 
a way to display one’s own viewpoint on life. 
 
Pierre Bourdieu 
Our project is also build upon the work of Pierre 
Bourdieu and his theories on distinction. The aim of 
Bourdieu’s work is to understand the processes that 
underlies the judgement of taste. People of different 
social classes distinguish themselves and find structure 
through the perception of taste in music, art and clothing. 
The background from which the cultural individual 
distinguishes cultural disposition is mostly based upon 
their educational background and upbringing. According 
to Bourdieu the preferences in literature, painting and 
music are closely related to the length of the education. 
The social background is a prerequisite for the 
effectiveness and duration of an education, and the 
values presented and accepted by both the educational 
system and social background, are therefore a big 
influence on what is considered to be high standard in 
the cultural hierarchy. 
Within the spectrum of the hierarchy between cultural 
tastes we find different “classes” of individuals, who see 
themselves inclined to a certain view of culture. 
Individuals from the upper classes for example are 
divided by different views upon what is more acceptable 
than other things. Pierre Bourdieu’s starting point is from 
the level of mundane society, from which we are able to 
distinguish what is of high sophisticated cultural value, 
and what is not. 
Bourdieu stresses the position of the higher social classes 
as the dominant starting-point for the judgement of taste. 
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Based upon the hierarchical view of society and people 
within it, the theory is grounded upon the notion of 
Marxist theories, where dominant discourses suppress 
and distinguish themselves from subordinate classes.   
It is from this standpoint that we are able to understand 
the processes within the judgement of taste. 
The scope of Pierre Bourdieu is through a Marxist 
perspective, where the understanding of human social 
life revolves around the notion of resources. The idea is 
that human beings seek to gain resources in order to 
survive and through this process finds ways of behaving 
that enables them to prosper economically and socially, 
so that they are able to survive and thereby improve their 
conditions. 
Different people from different backgrounds mean 
different value systems. Ideology, as created by 
educational background and social background is the 
scope from which we understand the world. The term 
ideology functions through the unconscious 
normalization and universalization of certain views and 
beliefs. This means that certain ways of understanding 
the world around us are connected to a very strict 
decoding apparatus. This depicts what is to be considered 
normal and universal. That is what should be considered 
acceptable or unacceptable in behaviour, style and 
viewpoints on life. 
Ideology is the base from which we can understand the 
term habitus, as presented by Pierre Bourdieu. Each 
individual is from a distinct class of society from which 
certain cultural tastes and certain rituals are accepted. 
Each individual from different sections of society has 
different standpoints from which it understands its 
surroundings. This embodies the term habitus. 
Habitus is the catalyst from which individuals take 
action. It is the prerequisite for a being to know what to 
do, and what it ought not to do. It is a way of organizing 
principles of conduct. 
Individuals stride in different forums in order to gain 
different types of resources. The term describes the 
different field in which different people stride to gain 
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different types of capital. Capital is what is considered 
important or significant for social agents. 
Capital is understood through different forms of power in 
social life. Pierre Bourdieu introduces economic capital, 
cultural capital and social capital. Economic capital 
considers the persons standard of wealth. 
Cultural capital is divided into three different forms. The 
first form is the educational background, where we can 
understand the taste of the individual in connection with 
the educational level of the individual. The second is the 
social background, where the educational background of 
the parents is understood as a channel of social tastes and 
predispositions to certain beliefs and values. The third 
form is social capital, where the individual’s group of 
people poses an availability or possibility of resources. 
The judgement of taste between individuals and in our 
scope; the hipster subculture, is therefore a function of an 
underlying set of values. The term hipster describes a 
common set of values between individuals. The term 
field does not only consider the vertical stride between 
groups, but the horizontal as well. Individuals within 
groups, see themselves struggling to gain capital so that 
they can ensure their own status and standard of living. 
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The Contemporary Hipster 
In order to write our project about hipsters, we felt that 
one of the most important things to investigate is what a 
hipster actually is. Answering this question, however, is 
not as simple as it sounds. The phenomenon of the 
hipsters that we are writing about is a modern and 
contemporary phenomenon. This means that definitions 
are often broad and contradictory. Although several 
journalists and authors have been trying to state a 
definition it is difficult to find definitions from different 
sources that are completely alike. For most of these the 
main questions concern whether it is even possible to 
analyse a subcultural formation while it is still in 
formation (Greif, 2010: VIII). Others have questioned 
whether there even exist such a thing as “hipsterism” and 
whether people can be labelled as hipsters. In spite of the 
contemporariness of the hipster, the term itself is in fact 
not very modern. It has been used during the last 70 
years as a description for former subcultural groups. To 
investigate whether hipsters are original or if they are 
just a permanent term describing a certain kind of people 
within the society, it is necessary to dig in deeper and 
investigate which definitions belong to the contemporary 
hipster, and which do not. In this introductory chapter we 
have gathered different relevant sources in order to make 
an attempt to define what a contemporary hipster is. 
 
The Term “Hipster” 
The term hipster first appeared during the 1940´s when 
white people in America adopted the lifestyle of the 
black jazz musicians. These people were known as 
hipsters due to the fact that their way of dressing and 
acting was said to be hip. In the end of the 50´s, this 
group of people came into focus of the public through a 
group of authors and poets, later known as the beat 
generation (Hebdige, 1979: 46-48). 
According to the journalist Mark Greif, the term 
reoccurred during the late 90´s to describe, what was 
formerly known as the bohemians of Williamsburg 
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(Greif, 2010: IX). Williamsburg is a neighbourhood of 
New York and is said to be the place where the 
phenomenon started. Hipsters have not left New York 
and are still claimed worldwide to be the original ones. 
The phenomenon, however, has since its beginning 
spread all over the world, and hipsters are now to be 
found in large metropolis such as Berlin, London, 
Copenhagen and Tokyo. 
There are links between the hipsters of the 
40’s and 50’s and the contemporary hipster. In his article 
What Was the Hipster from New York Magazine Greif, 
however, has described them as two individual groups. 
Greif later gathered this article along with other articles 
and discussions into a book; What Was the Hipster – A 
Sociological Investigation. This book along with the 
satirical book The Hipster Handbook by Robert Lanham 
gives out good descriptions and definitions of what it 
means to be a hipster. 
Discussions and conversations about hipsters 
are often dominated by a sarcastic twist. It seems that 
they are easily ridiculed and frowned upon by the media 
and anyone taking a position to the matter. One of the 
reasons why hipsters again and again are put into this 
role also seems to be because of the lack of self-
knowledge since no person ever seems to be willing to 
admit being one. According to sources many people look 
at the hipster as a nihilistic, self-centred icon that doesn’t 
want to listen to anyone else but himself (Hipster - 
Urban Dictionary, 2012). Therefore it is not very 
surprising that no one wants to be categorized as a 
hipster. 
In Rob Hornings article The Death of the Hipster 
Horning questions whether hipster is a term describing a 
subcultural group or “a permanent cultural middle man 
in hyper-mediated late capitalism” (Greif, 2010: 78). 
According to Horning answering this question is very 
relevant in order to define a hipster. Although most 
sources treat hipsters as a contemporary group of people 
and through this try to define them, it remains uncertain 
if this is even possible. History furthermore indicates that 
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hipsterism can be defined as this permanent phenomenon 
in society, since the term has formerly been used for 
other groups of people that also stood out from society. 
In The Hipster Handbook Lanham puts up “11 Clues 
You Are a Hipster”, describing the group of 
contemporary hipsters in a very specific way by giving 
examples of certain hipster trends. In spite of not 
revealing everything that a hipster is, this gives a good 
look on what, according to him, defines a hipster. 
Lanham introduces them with the words; “They 
[hipsters] come in all colors, shapes, sizes and 
nationalities.” (Lanham, 2002: 1) 
This indicates that as with any other group of 
people there are different levels of extremity, and a 
general description of them is therefore necessary, in 
order to label them. The online dictionary Urban 
Dictionary gives a specific definition stating:  
“Hipsters are a subculture of men and 
women typically in their 20's and 30's that value 
independent thinking, counter-culture, progressive 
politics, an appreciation of art and indie-rock, creativity, 
intelligence, and witty banter.” (Hipster - Urban 
Dictionary, 2012) 
What is left out from this excerpt of the complete article 
is how big of a role fashion plays in the life of a hipster. 
Most people would probably only be able to recognize a 
hipster from the way he or she dresses. To summarize the 
description given in The Hipster Handbook, their way of 
dressing reflects them being creative and independently 
thinking. In the following we will take a closer look on 
how to exactly distinguish a hipster from a non-hipster. 
 
Clothing Style 
As mentioned earlier, clothes and looks are very 
important for the hipster in general. Considering how 
important it is for hipsters to signal creativity and 
individualism it is remarkable how many trends are 
shared and adopted by others within the hipster society. 
As within every fashion area trends differ from season to 
season. It can therefore be difficult to go too much into 
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detail about what is trendy, since this could change over 
night. What defines the general hipster fashion the most 
is that old styles and trends are being reused in a much 
more dominant way than new trends occur. Gracie 
Mercedes who is a fashion and style contributor 
describes hipster fashion like this:  
"Hipster culture is about liking things that 
the average person wouldn’t like. Hipster style is all 
about going outside the norm, so anything that looks 
vintage or old is considered hipster." (How to dress like 
a hipster – eHow, 2012) 
Dan Fletcher, journalist on the magazine Time, describes 
them; 
“They're the people who wear T-shirts silk-screened with 
quotes from movies you've never heard of and the only 
ones in America who still think Pabst Blue Ribbon is a 
good beer. They sport cowboy hats and berets and think 
Kanye West stole their sunglasses. Everything about 
them is exactingly constructed to give off the vibe that 
they just don't care.” (Hipsters - Time, 2012) 
The uncaring attitude of the hipster seems to be a general 
statement towards society, and a rebellion against what 
they establish as being mainstream in society. For this 
purpose an alternative way of dressing is essential, and 
the importance of it indicates that the element of 
signification is the tool used by the hipster. Every item of 
clothing worn by the hipster seems to fulfil a purpose. 
Other than clothes hipsters uses body arts to stand out 
from the masses. Especially tattoos are seen on many 
hipsters. Lanham states, however, that tattoos have 
“gone suburban”. Hipsters are therefore very careful 
about what they choose to decorate their bodies with. 
(Lanham, 2002: 61) 
The signal value is, thus, of very significant importance 
for the hipster. Not caring with norms put up by society 
could indicate that hipsterism occurred as a counter 
reaction to something. According to Lanham they 
distinguish themselves by dressing creatively (12). When 
being aware about the hipster trends it is furthermore 
obvious that in fact many hipsters dress more or less 
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alike, however, with minor details differing from each 
other. 
The fact that hipsters recycle trends rather than 
producing them has been criticised in several books 
about hipsters. In the Canadian magazine Adbusters the 
journalist Douglas Haddow accuses hipsterism for being 
“the dead end of western civilization” because of the 
lack of ability to create new things rather than reusing 
former trends.  
“The hipster represents the end of Western 
civilization – a culture so detached and disconnected 
that it has stopped giving birth to anything new.” 
 Haddow claims that since World War 2 numerous 
counter cultures have occurred and challenged the status 
quo of society. This, however, has ended with the hipster 
culture that is just a mix up of all these former cultures. 
He refers to hipsterism as a “trans-Atlantic melting pot 
of styles, tastes and behavior” and furthermore adds that 
hipsters in fact are indefinable. (Hipster: The Dead End 
of Western Civilization - Adbusters, 2012) 
It is not only clothes that are important for the hipster 
when presenting himself visually. There are many 
gadgets and electronic devices that are important for the 
hipster in order to prove that he is aware of what is 
trendy. During the last years one of the important 
belongings for a hipster was a fixed-gear bicycle, better 
known as “fixie-bike”. What differentiates a fixie-bike 
from a normal bike is the lack of actual breaks and its 
light weight. Why it became trendy in the hipster society 
is difficult to explain. Postmen formerly used the fixie-
bike, as it was a very fast way of delivering post. This 
gives the fixie-bike the status of being vintage in the 
present. This fact of course attracts hipsters to it and can 
be an element that explains its popularity. Furthermore, 
the fixie-bike has been highly criticized in the public 
media in several different countries and even illegalized 
in some countries due to the missing brakes (Go´ morgen 
Danmark/Hipster/Lasse Svedborg - Youtube, 2012). The 
status of illegality makes the riding of a fixie-bike 
become a possible rebellion against the laws established 
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by society, or as mentioned before, a statement saying: “I 
just don’t care”. 
Many clothing brands have established themselves as not 
being mainstream, and thereby been accepted by the 
hipster society. This is also true for an IT-manufacturer 
whose products has become a necessity for the hipster. 
While popular hipster clothing brands are often 
completely unknown to the mainstream citizen, this can 
hardly be said about this American IT-manufacturer 
whose name is famous worldwide and recognized by 
adults and young people, hipster or not. We are of course 
talking about Apple whose iPhones, iPads and 
MacBooks can be seen on every urban street café placed 
in the right neighbourhoods’. Why hipsters have adopted 
this brand is open for discussion, but a simple answer 
could be the lack of competition within the field of IT-
hardware focused on design and visuality. It does, 
however, show that there are certain areas where the 
hipster does not want to compromise with quality in 
order to stand out from the masses. There is, however, a 
fact that makes Apple’s products unique. The software 
differs from PC’s that are running with Microsoft 
software, since it is using its own controlling system. 
This might explain what attracts hipsters and what makes 
Apple the preferred brand. 
According to Greif hipster fashion has entered 
mainstream. (Greif, 2010: VIII ). This statement raises 
several issues. First of all it again questions whether the 
contemporary hipster has died and become mainstream, 
but it also raises the question where hipster fashion 
actually originated. From a commercial point of view, 
hipsters seem to be the perfect advertisement tools. At 
least if the consumer shares the opinion of the hipster 
that they are fashion dictators who conveys what is 
trendy and what is not. The American clothing brand 
American Apparel is a good example of a brand that was 
made popular due to hipsters. (43) 
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Cultural Preferences 
Hipsters are generally known to be very much into art 
and are in general very aware of culture. As mentioned 
earlier, cultural capital is essential to the hipster. The 
cultural taste of the hipster is of course unique, and 
everything mainstream is looked down upon, simply 
because it is liked by the masses. (Lanham, 2002: 13). 
While the hipster society in the 60’s were dominated by 
creative people; poets and authors, it does not seem like 
the contemporary hipster society has got any obvious 
idols or anyone dominating the trend, dictating what is 
“in”. In her article Jennifer Baumgardner quotes her 
friend Andrew on hipsters “And yet, they don’t really 
create anything themselves. In this way, they are kind of 
like critics. Overall, their culture is that of the 21st-
century slacker.”(Greif, 2010: 93) This critical approach 
to them underlines the surrounding hipsters; that they are 
rather bloated with self-awareness and pride without 
actually having achieved anything, but just because of 
being able to tell the differences between good and bad 
art. Whether enjoying music, books, paintings or 
sculptures it is important for the hipster to discover new 
art and adopt it as if it was his own. 
Hipsters do, according to Lanham, use cultural 
preferences as an indicator of personality. An important 
example of a cultural symbol of personality is the music 
taste of a hipster. “Many shape their wardrobe, and often 
their personalities, to match the music they like.” 
(Lanham, 2002: 12) This is remarkable for hipsters, who 
seem to identify themselves around their preferences’ 
rather than their personalities. Their personalities are 
thus not what they say and do, but rather what they wear 
and enjoy. 
When it comes to movie taste hipsters distance 
themselves as much as possible from popular Hollywood 
movies. Lanham writes:  
“Hipsters are film aficionados who take pride in their 
disdain of Hollywood fare that stars Meg Ryan, Julia 
Roberts, Tom Hanks and Robin Williams.” (132)  
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These four actresses and actors are all acknowledged 
Hollywood stars starring in many movies. In line to what 
we already know about hipster preferences, this example 
illustrates how hipsters dislike everything that seems to 
be enjoyed by the masses and at the same time seems to 
be mass produced due to the number of movies these 
four actors star in. According to Lanham the pattern of 
the movies hipsters are into, seems like a repetition of the 
preferences that hipsters share, namely; foreign art 
movies preferably non-acknowledged by mass medias. 
Lanham gives examples of such movies with a list 
containing relatively unknown titles such as Buffalo ’66 
(USA 1998), Suspiria (Italy 1977) and Orphée (France 
1949) (132). Although not being unknown for movie 
fans, these titles, that are included in Lanham’s top 30 
list of all time hipster favourite movies, are relatively 
unknown for people favouring blockbuster movies and 
who rarely hears about other movies than the 
commercialized ones. 
The same pattern can be seen within literature, according 
to Lanham. Hipsters look for literature that has not been 
listed on mainstream bestseller lists. Jack Kerouac’s On 
the Road is a must for hipsters (127). This is due to the 
iconic status this book in particular has within 
hipsterism, and this book can be seen as the main work 
of the beat generation. It can, however, be discussed 
whether this book’s popularity can also be the end of it, 
since it might reach such high popularity that it becomes 
mainstream. This issue is the same in all the lists put up 
by Robert Lanham, since the list paradoxically is made 
of works so far unlisted. It seems that hipsters are into 
works that has not been approved yet by mainstream 
society. This fits very well into the previously mentioned 
opinion of Andrew who sees hipsters as critics. The tag 
line of the chapter in Lanham’s book writes;  
“If you haven’t read these works, at least 
pretend you have.” (126) 
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A suitable quotation that indicates that literature is not a 
tool of entertainment, but a conversation topic or a 
subject that can be discussed in social media. 
It seems that the hipster’s cultural preferences are merely 
a tool used for gaining cultural capital. In Lanham’s 
opinion hipsters do not share their interests with 
conversation partners in order to enlighten them, but 
rather to share his or her own opinion and to signal 
knowledge and understanding for arts. This is indicated 
by his sarcastic knowledge about hipsters’ music taste.  
“Hipsters add the words “neo,” “post,” or 
“neo-post” to current genres to demonstrate their 
superior knowledge of music and its place in history”. 
(126) 
 
Political Standpoints and Influences 
Uniqueness is a keyword for the hipster. The ideal of the 
contemporary hipster is first of all to avoid being 
mainstream. Regarding political views there is no 
significant direction that hipsters are more likely to 
sympathize with. “The Hipster Handbook” describes 
several different hipster personality types, all with a 
different political belief. Lanham underlines that rather 
than following a determined political course it is 
essential to the hipster to have a political view. Getting 
actively involved in politics is not an option. It is rather 
another tool used for creating an image of one self, and 
more direct a mean to signal cultural capital. It is 
therefore more likely that political views from a hipster 
are depending on the contemporary trend. Such a trend 
could for instance be ecology, which according to many 
sources is very widespread within the hipster society. 
Lanham adds, however, that if pointing at a tendency it 
would rather point into the direction left-winged politics. 
Within this political direction, environmental issues are 
the main concern of the hipster, which might also be the 
direct link that is causing this tendency towards left-
winged politics. Lanham also points at social causes 
attracting hipsters, which again points left-winged. (13) 
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In What Was The Hipster Mark Greif agrees that hipsters 
are somehow anti-political. He does, however, add that 
hipsterism might very well emerged from political 
matters; “it seems that the watershed moments it 
particularly jeers at, and may have been shaped and 
periodized by, were two major episodes of ultimately 
failed actions, which stand out in the political sensibility 
of this generation.” The two episodes that Greif is 
referring to are the 1999 protests at the WTO Ministerial 
Conference in Seattle and the failed protests over USA’s 
invasion of Iraq in 2003 (Greif, 2010: 6). This theory by 
Greif may explain the occurring of hipsterism very well, 
including the rebellious tones that it sometimes has. You 
could for instance speculate that hipsters try to gain 
power in the ways they can control after having realized 
that they are not capable of influencing politics in the 
same manner that former generations have been able too. 
 
 
 
Self-representation and Connotations Through Signs  
Image is a keyword when defining a hipster. When 
summarizing the chapters that describe the hipsters, it 
seems manageable to assume that most of the choices 
made by them are dependent on how other people might 
think about them. The lifestyle of a hipster seems to be 
based on looking good and getting attention, whether 
positive or negative. When stating this, it seems 
important to investigate how the hipsters actually want to 
look in front of other people. Examples of hipster trends 
for expressing themselves are for instance creating blogs 
on the Internet. These blogs can contain anything from 
reviews of food, fashion or music to a look inside one’s 
everyday life. A more simple and fast way of doing this 
is through social medias such as Facebook and Twitter, 
where many young people post pictures of themselves in 
real time. The style of the pictures are often edited and 
taken through the infamous Instagram app. This makes 
the colours look vintage and the whole arrangement 
looks less ordinary. 
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We have therefore chosen to look upon an Instagram 
photo taken of a hipster and analyse which signals they 
try to convey and how they represent themselves. Our 
analysis will be based on the theories of the French 
philosopher Roland Barthes that are presented to us in 
Rhetoric of the Image (Barthes, 1977: 269) which is a 
semiotic essay in which Barthes investigates how 
messages can be conveyed from an advertising picture. 
In his analysis, Barthes starts with identifying the three 
classes of messages sent by a picture. These are the 
linguistic message, the symbolic message and the literal 
message. The linguistic message of an image is the text 
seen within the image. It can furthermore be the labels 
attached to products or posters seen within the image. 
The symbolic message of the image consists of the signs 
that contain a code containing the actual message of the 
sign. These are also referred to as connoted messages of 
the image. Finally, the literal message of the image 
consists of the messages of the signs placed in the image 
symbolizing only what they are. In other words: signs 
that signify themselves. These can also be referred to as 
denoted messages of the image. Within linguistic 
messages it is possible to find both connoted and denoted 
messages. 
According to Barthes ordinary photographs are the only 
group of images where you find denoted images; Images 
that are what they are and where every object signifies 
only what it really is. He does, however, add that it is 
possible to find connoted messages in a photograph if the 
pose in it is manipulated. In the picture we have looked 
upon, the person portrayed is standing in a very 
unnatural way, which we interpret as a manipulated pose. 
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This image portrays a man, who is probably in his mid 
20’s. It is featured on a fashion blog but is originally 
uploaded via the Instagram web page as a self-portrait by 
the user GOLD_STANDARD. The link between the 
fashion blog and the Instagram page tells a lot about the 
usage of social medias of today’s youth. Hipster’s, 
however, do not seem to differ remarkably from the 
general youth tendencies concerning the usage of social 
medias and we will therefore not focus on this matter and 
instead take a closer look on the signifiers of the image 
in relation to hipster trends that we have already 
discussed. On the first hand this young man looks like a 
typical hipster, but since we do not know who he is, we 
will have a closer look at objects in the image that could 
give us a an indication whether or not he is, and which 
signals he is trying to send. The man in the image does 
not seem to be doing anything extraordinarily that could 
give him a purpose by posting this picture and therefore 
we interpret the picture as nothing but a self made model 
photo that in a way can be compared with an 
advertisement. The product being advertised is thus 
himself. 
On the first hand the image itself looks vintage and could 
easily have been taken out of a movie decades ago. This 
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is both due to the apparent picture quality but also to the 
denoted settings of the image where no modern objects 
are included. Even the lamppost he is leaning against 
gives no indication about the time the picture has been 
taken in. One of the only proofs that it is an authentic 
modern scene is the Vanity Fair poster in the background 
that depicts the magazines July 2012 cover. The colours 
of the image are balanced towards a lighter shine, which 
raises doubts about when the photo has been taken. This 
is due to fact that modern cameras are capable of taking 
photos of much higher standards with stronger colours 
than before. This is probably done on purpose by the 
sender of this image who thereby follows the hipster 
trend of adopting things that are retro by making himself 
look retro in this image. So do his clothes that contain no 
obvious branding symbols and in general copies the 
styles of former generations, such as his suspenders that 
are adopted from a trend much less dominant today and 
therefore a perfect clothing item for the hipster who 
wants to stand out. Suspenders are generally known to be 
white-collar wear and the rest of his clothing is neat and 
obviously chosen to match. On top of this, his hair is 
very neatly combed, which also signals awareness about 
which expressions he is sending.  In relation to Barthes’ 
theory, the suspenders along with the rest of his clothing 
can therefore be seen as containing a connoted message 
distancing the man from blue collar wear. 
On the image it is also seen that the sleeves 
of his shirt are pulled up, making his numerous tattoos 
visible. What is interesting about these are that they, 
along of with the cigarette in his mouth, are often 
associated with working class. This contradicts 
completely with his clothing style that we described 
before. Thus, does he signal both blue-collar trends and 
white-collar trends. These opponent trends can be 
connoted into a theory concerning the man’s intentions 
of making himself indefinable. This also seems like a 
very rational explanation, if this man in fact is a hipster. 
Concerning clothing trends he does, however, seem to fit 
very well with the description of one. 
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Another connoted message of the image is the shop sign 
behind the man. This sign says Miranas of London  - 
Food & Wine. Most grocery stores nowadays are part of 
chains and can therefore be considered as mainstream. It 
is therefore not a coincidence that this man is standing in 
front of such a store since this shop has signals 
uniqueness. This brings along an atmosphere of 
uniqueness about the whole image and thereby also 
around the young man. If he, for instance, would be 
standing in front of a McDonald’s, the image would send 
out a whole other impression to the viewer. This would 
also be the case if the unrecognizable can in his hand was 
replaced by an easily recognizable Coca Cola can. 
McDonald’s and Coca Cola, as two good examples, can 
be said to represent mainstream. They are both brands 
that are known and rather acknowledged around the 
world. There is thus nothing originally or authentic in 
consuming these brands. On the other hand choosing an 
unknown brand or product is for the hipster a signal of 
individuality. By choosing a setting that looks 
unfamiliar, the sender furthermore manages to put up a 
mystical atmosphere around the whole setting. This 
atmosphere is also created by the before mentioned 
possible confusion about the age of the image. 
What seems to be the case with this person in the same 
way as it seems to be with many hipsters is that they for 
everything in the world wants to avoid being labelled. 
Other than that; every piece of clothes fulfils a certain 
purpose. In Subculture – The Meaning of Style Dick 
Hebdige paraphrases the theories of Umberto Eco saying 
that every clothing object worn by a person connected to 
a subcultural group has a meaning. Hebdige states that 
this is not the case for the average man and woman;  
“For instance, the conventional clothes worn by the 
average man and women in the street are chosen within 
the constraints of finance, ‘taste’, preference etc.”. 
(Hebdige, 1979: 101) 
These theories by Hebdige and Eco seem to be able to 
explain how hipsters use clothing and looks as a 
signifier. 
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Defining a Hipster could be the end of them 
In a chapter of the book What Was the Hipster – A 
Sociological Investigation called Williamsburg Year 
Zero, the American author Jennifer Baumgardner states 
that no one wants to admit being hipsters (Greif, 2010: 
92-93). This is not very surprising when considering how 
important it is for a hipster to be unique. Labelling them 
into a group would not be able to go along with being a 
unique individual. This is surely the reason why people 
would never define themselves as hipsters, although we 
would consider them being a part of this category 
through this description. This is also the opinion of the 
sociologist J. Patrick Williams who in the article What 
Comes After the Hipsters in the online magazine 
Flavorwire writes: “I don’t know whether the hipster was 
ever a cohesive subculture. It seemed more of a media 
creation than anything else, and as such it appeared 
coherent primarily from an outsider’s perspective. How 
many people do you know that actually call themselves 
hipsters? I don’t know any, or should I say the people I 
know that I consider hipsters only acknowledge that 
identity with sarcasm or irony.” (What comes after the 
hipster - Flavorwire, 2012) Putting a label on hipsters 
would furthermore somehow make them a part of the 
mainstream culture, which would create a catastrophic 
paradox for the hipster. On the other hand you could 
speculate in the fact that this would reverse the term and 
make it valid for a new part or group of society. This 
question again raises the issue, whether hipsterism is a 
determined designation about a certain group of people 
or if the designation is a general saying about people 
acting in counter to mainstream society. It seems thus 
like an interesting discussion if hipsters actually already 
turned mainstream, and if this means that hipsterism has 
died, has changed or simply is now just a lifestyle that is 
generally accepted by the mainstream society. 
According to various sources the hipsters have become 
mainstream. This raises the question whether they are 
then still hipsters. The answer to this question is 
completely depending on the definition. From all of our 
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various sources Mark Greif and Rob Horning seem to be 
the only ones concerned about this matter. In spite of 
this, none of them are able to answer this question. If we 
assume that hipster is a term describing permanent 
trendsetters of a youth culture, the contemporary hipster 
that is described in Lanham’s Hipster Handbook seems 
not to be a hipster anymore, due to Mark Greif’s theory 
that hipsters have become mainstream. This is also the 
statement of several of our sources such as Christian 
Lorentzen and Rob Horning. This, however, should 
mean that hipsters are now to be found elsewhere in 
society. The same people can of course still take the roles 
of the contemporary hipster, but their trends have to be 
updated continuously.  
 
 
 
 
 
The Origin of the Hipster 
To define a hipster, one must look at its past. The origin 
of the term hipster is to be found in the American jazz 
history circa 1940’s, where the music genre was 
undergoing great transformations. The root of jazz is 
related to the first African slaves, who were transported 
to America, and with them brought their worship of 
music and rhythm. Though having to conform to the 
white protestant rule, their music slowly developed into a 
new and different genre, which later evolved into jazz 
(Tirro, 1993: 4). 
The liberation of many African-Americans following the 
Civil War allowed the former slaves to pursue their 
cultural heritage, with music being one of them. During 
the war numerous African-Americans had joined the war 
as musicians playing war songs. After the war many of 
these soldiers became street musicians to make a living 
and began developing the European influenced music 
into a more upbeat and African-American inspired music 
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(5). With the majority of the African-American society 
situated in the Southern states of America as a result of 
the previous slavery, the jazz music quickly evolved and 
became the new music scene of the black societies in the 
South. At the start of the 20th century New Orleans in 
Louisiana was the capital of Jazz and blues and the 
music experienced great popularity and started spreading 
throughout the country with the expansion of Big Bands 
performances and the rise of the swing genre. 
By the 1920’s, New York City had become a vibrant jazz 
scene and the music attracted young people, and those 
who liked, practiced or listened to it was considered to be 
in the known and described as “hep” by their fellow 
youths.  
The African-American society remained to dominate the 
jazz scene throughout the 1930’s, but numerous white 
musicians had begun to establish themselves in the genre 
due to the popularity of swing (262). However, many 
whites still disapproved of the promiscuous lifestyle and 
liberal thoughts that associated with jazz, but some 
young whites were drawn to that kind of life. The young 
gangs of jazz followers, were named hepcats by society, 
which related to their interest and search towards the hep 
and the common name for African-American youth 
gangs; cats. Around the end of the Second World War 
swing and Big Bands had become one of the leading 
entertainment channels (263). This was much to the 
dismay of a small group of jazz musicians, who believed 
that jazz was escaping its original artistic approach and 
becoming a mainstream music product. With this in mind 
a new genre of jazz was slowly in development and they 
called it bebop due to its frequently abrupt endings in the 
rhythm (264).  
The bebop musicians tried to part from the former jazz 
genres and they were trying to create a new elite, where 
the performer became an artist again and not the 
entertainer he had become.  Though due to its immediate 
lack of success, the bebop musician became enclosed and 
independent and tried in best ways to part from the 
public. This behaviour and attitude lead way for a new 
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kind of people and they were given the name hipster 
(267). The word hipster was a development of the 
previous hepcat, but as bebop had turned hep into hip 
and far more whites had entered the jazz scene, the 
hipster was the suitable name for musicians of the bebop 
genre. The front man of this new wave was Charlie 
“Bird” Parker, who was an American jazz saxophonist 
and considered to be the world’s first hipster (267). 
He was the quintessence of the hipster philosophy and 
bebop music. He later gained world recognition for being 
one of the founders of modern jazz along with his 
musical partner; John Birks “Dizzy” Gillespie (Feather, 
1984: 376). 
The hipsters excreted themselves from the rest of society 
through their language, dress, habitat and behaviour. As 
opposed to the standard tuxedo swing musicians wore, 
the hipster dressed in wing-collar shirts, drape-shape 
suits and berets (Tirro, 1993: 272). They considered 
themselves to be on an island and jazz was their only 
language. Robert George Reisner describes in his book; 
Bird: The legend of Charlie Parker, the hipster as an 
underground man and that the hipsters role in the Second 
World War, was as the Dadaists’ were in the First World 
War (Reisner, 1962: 25). He describes them as amoral 
and over civilized to a point of self-indulgence and 
always ten steps ahead of the rest. The hipster mind-set 
was fixed on going through life without pain, which led 
to radical thoughts and actions in relation to love and 
other emotional connections. They wanted to get the kick 
out of life, but avoid all the nonsense in the world while 
still managing to maintain their emotions in check (25). 
The hipster was founded on bebop and developed into a 
breed of musicians, who were trying to restore the art 
and intelligence in jazz and in the post war society. The 
original hipster’s exclusion from the majority and the 
search towards finding the alternative can in many ways 
be seen in the 21st century hipster, as they too try to part 
from the mainstream through their clothes and views 
upon the world.  
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The 1940´s and 50´s 
By the end of the 1940’s and start 50’s the hipster’s 
philosophy had extended to a wider audience and was 
becoming more visible in cinematography, art and 
foremost literature with the rise of the beat generation. 
World War II had changed a lot of things in the 
American society, both cultural and political. The 
suburban life style with its conformity and materialism 
was based on the economic recovery following the 
American victory in the war and the idea of the 
American Dream.  A hundred years earlier Walt 
Whitman said that one of the biggest threats against the 
nations survival was if one forgot the material dimension 
and how it should be balanced with the spiritual 
dimension (Movin, 2008: 12). This was something Henry 
Miller, one of the beat ideological ancestors, confirmed 
when he returned to America in 1939 as he believed his 
homeland was soulless (12). Miller was not alone in this, 
and a small group of authors shared a vision that 
questioned the post war society, much like the bebop 
jazz musicians had done. These would later be known as 
the beat generation and considered to be the literary 
hipsters.  
Following the war, a small number of young whites were 
drawn towards the bebop hipster lifestyle and how this 
hipster expressed its view upon society and art through 
the use of jazz. They found it more authentic and saw it 
as a lifestyle that was free, spiritual, and somewhat 
dangerous compared to their own prepackaged lives  
(The beat Generation- They were hipsters Not Beatniks - 
Digital Commons, 2012). They wanted to be liberated 
and separated from the majority of their fellow youths, as 
they felt the war was being forgotten and people were 
living in denial. A lot of different counter cultures and 
alternatives therefore appeared as a reaction to this and a 
small percentage of the youth left the mass society to 
join other types of communities, which led to their 
interaction with criminals, homosexuals, junkies and 
prostitutes (Movin, 2008): 10-11).  
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The Beat Generation  
Jack Kerouac, a French-Canadian working class young 
man, was living with his mother in Queens, New York 
when the war ended. He had dropped out of Columbia 
University, which he had attended due to a football 
scholarship (Jezer, 1999: 254), but returned to the school 
campus in 1944 after his services in the navy. Though 
never retaining his degree at Columbia, Kerouac met and 
became friends with the pre-law student Allan Ginsberg 
(254) and William Burroughs Jr. at the campus. They 
shared the dream of becoming writers. Burroughs had 
previously attended Harvard University, where he was 
introduced and addicted to drugs. On this bases he 
introduced the two of them to both soft and hard drugs 
(254). The drug use saw an increase in New York in the 
1940’s, where especially Benzedrine (bennies) was on 
demand. Bebop musician Harry “The Hipster” wrote the 
song Who Put the Benzedrine in Mrs Murphy’s 
Ovaltine? in relation to the drug use and the song 
became a hit among the hipster enthusiasts (254).  
The black-dominated bebop hipster society was 
introduced to Kerouac through his encounter with 
Herbert Huncke, who was an acquaintance of Burroughs 
and Ginsberg. Huncke was considered one of the original 
Hipsters and was a true hobo, who had travelled America 
for almost 10 years. He was a delinquent drug addict, 
who had both sold drugs and his body, but he was very 
intelligent, streetwise and was always looking for new 
experiences, friendships and long lost conversations in 
the coffee shops (Movin, 2008: 17). It was Huncke who 
firstly used the term ‘beat’ in relation to the hipster 
outcasts. He saw the hipsters as an absolution of people 
who tried to exclude themselves from society, though not 
by criticising it like the intellectuals, but by their 
common belief in the post war American Dream being 
unachievable (Jezer, 1999: 255). Kerouac’s encouter 
with Huncke influenced him and made him relate to the 
term beat and what it stood for: 
“When I first saw the Hipsters creeping 
around Times Square in 1944 I didn’t like them either. 
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One of them, Huncke of Chicago, came up to me and 
said ‘Man, I’m beat’. I knew right away what he meant 
somehow”.  The Hipsters looked like criminals but kept 
talking about the same things I liked, long outlines of 
personal experience and vision, nightlong confessions 
full of hope that had become illicit and repressed by war, 
stirrings, rumblings of a new soul (that same old human 
soul)” (255) 
Kerouac, Ginsberg and Burroughs entered the hipster 
world and philosophy and began writing about their 
observations and thoughts. They had no ideology, only 
an assumption of how one could exist in society without 
having to explain why (255). They based themselves 
around Time Square and Greenwich Village in New 
York City and found great inspiration in the area. Their 
ambitions were to exceed the limits of the classic genre 
with their extreme honesty, which was written on the 
basis of being beat. Through their literature, the beat 
writers were trying to reinvent themselves whilst 
provoking the American suburban vision through the 
experimentation of drugs, sex and alcohol. Their Eastern 
inspired life philosophy contributed to their vision of a 
better America where a social community was the main 
foundation (Movin, 2008: 14). As writers, the beat 
generation conformed a new language where certainty 
was missing and words such as “cool” could mean a 
great deal of things that could contradict itself. The 
meaning of a word no longer relied on the word itself, 
but rather on the feelings behind it and how it was 
presented (Jezer, 1999: 255). They also used slang from 
the jazz environment and in contrast to them being hip, 
they described any kind of conformists such as 
Roosevelt, Churchill, Stalin and McCarthy as “square” 
(The beat Generation - The were hipsters Not Beatniks - 
Digital Commons, 2012). For the hipsters and beats there 
were no past or future, only the present, which they 
always questioned by the use of the word “like” in many 
of their sentences, as a reference to the possibility of 
everything being an illusion.  
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In 1951 Kerouac wrote the novel On the Road, which 
was inspired by his own life and evolves around a young 
man and his friends, who all try to find their place in the 
world while traveling on the road. The book deals with 
identity crisis and how one is to relate to the alternative, 
existential, social and cultural conditions in life. It leaves 
the characters with no knowledge of the future and any 
certainty, but death. The book therefore represents the 
essence of the beat genre and the hipster philosophy in 
many ways and became very popular when released in 
1957.  
Allen Ginsberg shared the hipster vision with Kerouac 
and took care of their publications and made sure of 
documenting and systematising their works (Movin, 
2008: 14).  He was the spokesperson of the Beat 
generation, but still managed to be everywhere with his 
pen and paper, participated in marches and meetings and 
did his best to put pressure on the state. His debut 
collection of Howl and Other Poems made him one of 
the most read and anthologised poets in the twentieth 
century (129-130) 
William Burroughs however considered himself too elite 
to be part of any club or group. He was fascinated by the 
way one can enter an inaccessible environment by 
learning a required set of defined skills.  He was very 
interested in being accepted by the hipster environment 
and learning the “hipster vocabulary”, which was one of 
the keys to the criminal environment of the drug addicts. 
He tried in his own and anonymous way to be 
sophisticated and streetwise. This is characterised by his 
use of glossary in his books where he on one hand tried 
to make the language accessible for the ignorant readers 
and on the other hand tried to keep the square America at 
distance. This is seen in his book “Junky” where he 
defines the word hip as being“ The expression is not 
subject to definition because, if you don’t ‘dig’ what it 
means, no one can ever tell you”(105).   
A person who also contributed to the beat genre was 
Neal Cassady, who not only influenced with his own 
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stories, but perhaps even more so with his personality 
and actions. Cassady grew up in Denver Colorado, but 
came to New York in late 1946 (Neal Cassady – Waiting 
for the Sun, 2012) where he soon met Kerouac and the 
other beat writers. Drawn by his criminal past, intensity, 
drug abuse and tremendous energy, Kerouac soon 
became good friends with Cassady and found great 
inspiration in him, which resulted in the characters of 
Cody Pomeroy in Visions of Cody and On the Road’s 
Dean Moriaty (Jezer, 1999: 256). Cassady’s commitment 
to every experience and his constant search for adventure 
changed the hipster philosophy of the beats, as the 
characters he portrayed related to a wider audience. He 
was the rebel, who dared act against the norms and break 
the rules of conformity. As Dean Moriaty, Cassady was 
described as a modern hero by chasing his “kicks” such 
as drugs, women, sex, jazz and the black community 
(Olsen & Thomsen, 2004: 25). Cassady transcended the 
beat from anonymous underground to popular readings 
(Jezer, 1999: 257). 
Throughout the late 1940’s and start 50’s the beat writers 
produced many literary works, and became a popular 
genre with the young middle class. This was much to the 
dismay of most intellectuals, who considered them and 
their hipster ethos to be nihilistic (255). The criticism 
aimed at the beat genre was very diverse, as literary critic 
Herbert Gold saw the hipsters and beats as violent people 
without any kind of responsibility towards anybody. 
John Clellon Holmes saw them as a more spiritual people 
(The Beat Generation - They were Hipsters Not Beatniks 
– Digital Commons, 2012). The two historians Richard 
Hofstadter and Norman Podheretz criticized the Beats for 
being anti-intellectuals due to them being “adolescent, 
romantic anarchists with an infantile disorder-a 
symptom of the current cultural malaise” (The Beat 
Generation - They were Hipsters Not Beatniks – Digital 
Commons, 2012). Historians Douglas T. Miller and 
Marion Nowak stated that the beats made the 
establishment afraid, as they were dissenters, attractively 
self-indulgent and humanitarians. They were the first 
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ones to protest against the conformity and the lack of the 
social and cultural purpose of the middle-class and with 
their rising popularity they had a great impact on 
thousands of readers and were an example to people who 
desired change.  
Norman Mailer, an American writer, had throughout the 
1920’s to the 1950’s collected information about the 
development of the hipster. In 1957 he published The 
White Negro, which was an essay that did not critic the 
hipster, but rather saluted the ethos and history behind 
the term. Mailer added the line “superficial reflections 
on the hipster” to the title of the essay, and in it he writes 
about the hipster as being a white man drawn towards the 
black community and its different lifestyle. The hipster 
was different in language, fashion and norms. Mailer 
believed that World War II affected hipsters mentally, 
and that this was visible in their view upon society, 
human relations and art. 
By the end of the 1950’s the Beat generation had attained 
a large group of readers, and the beat generation became 
the symbol of hip and fashionable youngsters (The Beat 
Generation – DAMAN, 2010). The hipster philosophy 
was based on the fact that one must isolate oneself from 
the mass society and become an individualist. The 
popularity of the beat genre worked as a paradox on this 
hipster vision. A great part of the youth began to adapt 
the fashion and music from the beats, but lacked their 
mind-set. By the late 1950’s the majority of media had a 
relation to the beat image and Hollywood had great 
success with the rebellious anti-hero James Dean (Acting 
history movies 1910 – 1960 – Acting Classes, 2011). In 
1957 Herb Caen introduced the word “Beatnik”, in his 
article in The San Francisco Chronicle, which was his 
description of the modern youth. Beatnik was a term 
Ginsberg and Kerouac never identified with themselves, 
as they saw it as a description of those who did not 
indorse the same ideas as them, but merely their fashion. 
 “The role models were genius, but the ones trying to 
emulate became the stereotypes”(Movin, 2008: 306). 
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In the late 1950s it went from being a hot literary 
underground-movement, to a matter of fashion and a 
subject to the media (9). The original beat writers were 
lost in the mainstream even though Allen Ginsberg tried 
to separate the beat image from the beatniks (The Beat 
Generation - They were Hipsters Not Beatniks – Digital 
Commons, 2012). 
 
Hippies of the 1960’s 
In the early 1960’s some of the beatniks1 left North 
Beach San Francisco to Haight-Ashbury to escape 
commercialism. The young people of the university in 
Haight-Ashbury admired the beats and tried to emulate 
them and the Beats started calling them hippies, as they 
were a younger version of the beats (Hippie Dictionary, 
2012). Jack Kerouac, Allen Ginsberg and William 
Burroughs were seen as the father figures of the hippie 
culture (Knudsen Øvig, 2011: 110).  Like the hipsters, 
the hippies did not use the word hippie on them self. It 
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
1 We use the term beatniks here, since this was the word used byJohn McCleary  
was the media and the common people who popularized 
the term. Hippie was not a positive term, and the 
intellectuals saw them merely as a group of people who 
liked the drugs and fun of the beats, but with no relation 
to the music or literature. The straight society called 
them “freaks of society”, so in defiance they started 
calling themselves the same (Hippie Dictionary, 2012). It 
was not until later in the 1960’s they started calling 
themselves hippies.  
The beats and the hippies shared some of the same 
philosophies, such as experimentation with sexuality, 
drugs and rejection of material ownership (Hippies v. 
Hipsters: The Generation the Revolution Died? – Urchin 
Movement, 2010). They embraced openness and 
tolerance, as an alternative to the restrictions and 
regimentation they saw in middle-class society (Hippie – 
Brittanica, 2012). The hippie culture appeared partly as a 
reaction to the Vietnam War and favored peace, love and 
freedom with the slogan “Make love, not war”. With 
their anti-military long hair and free spirit (Oprør – 
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Hippierne – 1960’erne, 2012), the hippies used flowers 
as their symbol and weapon in the fight against war and 
inequality and called it “the flower power”. 
Even though the hippies were the second-generation 
beats there were also clear differences to see. The beat 
generation was a literary movement, which the hippies 
were not. The Beats were the dark and moody movement 
that favored jazz-music, whereas the hippies were bright, 
joyful and ecstatic and here it was rock music that was in 
center.  “Beats were the lonely crowd; hippie, the crowd 
that tired of being lonely” (Wolf, 1968: xxi). The 
changes the hippies tried to indorse were not only the 
external conditions but also ones inner consciousness.  
This was particularly achieved by ingesting either hash 
or LSD (Oprør – Hippierne – 1960’erne, 2012). 
 
 
Civil Rights Movement 
The 1960’s was a decade with a lot of alterations, such as 
the civil rights movement led by Martin Luther King, the 
student revolution, the anti-war demonstrations and the 
economic recovery, which gave way to the women rights 
movement. The hippies did as such not gain the results of 
the movements, but they inspired the general population 
to question society (Miles, 2003: 22). 
The civil right movement is presumed to have begun in 
1955 when the black women Rosa Parks refused to sit in 
the restricted area held for African-Americans (Rosa 
Parks – Achievement 2012). A result of this a majority 
of black people, led by Martin Luther King, decided to 
boycott the bus company. This was the first non-violent 
action, which was followed by the 1960 black college 
students sit down in a segregated Woolworth lunch 
counter, where they would not leave before they had 
been served. The civil rights movement peaked in the 
mid 60’s after some successful events (The Civil Rights 
Movement 1960-1980 – Country Studies, 2012). Their 
most common protest method was the sit-ins, which were 
later used by the student movement, and was an effective 
and non-violent method. After the murder of John F. 
41	  
	  
Kennedy in 1963 Lyndon B. Johnson became the 
president of the United States of America. He was the 
first Southerner since the civil war to achieve office and 
in 1964 Lyndon B. Johnson signed the Civil Rights Act 
(Bjøl, 1988: 127). 
Due to the baby boom of the 1940’s the generation of 
young people in the 1960’s was highly increased. Along 
with the economic recovery it was necessary to get more 
people educated, such as engineers and technicians to 
operate the industry and teachers and government 
officers to control the state of capitalism (1968: Da 
studenterne rystede systemet – Socialister, 2012). The 
universities became open to a broader audience, which 
meant that more and more young people started studying.  
It also meant that the universities did not manage to 
follow the development; there was not enough capacity 
for this many students, which thereby reduced the 
conditions for their studies.  Also the management lacked 
to follow the changing times and was still in a stage were 
the professors held all the power (Oprør - 
Studenteroprøret på Københavns Universitet – 
1960’erne, 2011).  This led to an anti- authoritarian 
revolt with freedom, democracy and improvement of the 
studies as a priority (1968: Da studenterne rystede 
systemet – Socialister, 2012). 
The 1964 students of Berkeley University protested 
against the expulsion of other students, who had defied 
the school police on the base of politic propaganda on 
the school premises. The demonstration evolved and 
1.500 students ended up squatting the administration 
building. Police was brought in order to stop the 
movement, but instead, it only made it stronger and the 
student movement evolved. Berkeley became the role 
model of a seven to eight year lasting student movement 
worldwide (1968: Da studenterne rystede systemet – 
Socialister, 2012). The student movement started 
questioning other social and political aspects such as the 
Vietnam War. 
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Sexual Liberation and Drug Abuse 
The hippies questioned sexual morality and presented 
different models such as sex orgies, sex therapy, 
acceptance of homosexuals and mostly the positive and 
joyful celebration of sexuality, opposed to the uptight 
morality of the previous generation (Miles, 2003: 13).   
As in the straight society, women’s status was below 
men’s in the hippie society. The contraceptive pill was 
introduced in 1960 and gave women the freedom to 
choose their sexual partners and as the hippies had a 
‘loose’ sexual morality this gave way to questioning all 
sexual roles (13). The economic recovery was also a 
factor as more women entered the labor market and 
became more economically independent and thereby less 
dependent of the husband. They started to question their 
own role in society, as the wife and the mother. Women 
were paid less than men, but wanted equal pay for equal 
work (The Civil Rights Movement 1960-1980 – Country 
Studies, 2012).  
The summer of 1967 was the hippie movement’s peak, 
and was referred to as the Summer of Love, as it was 
filled with flowers, rock music and mind expanding 
drugs. It was also here it had its commercial 
breakthrough in the media as a new generation. It was 
called the love generation and the flower children with 
their flower power vision (Knudsen Øvig, 2011: 109).  
It was also then The Beatles released the album Sgt. 
Pepper’s Lonely Hearts Club Band. A few weeks later 
they played John Lennon’s All You Need Is Love live 
through the world’s first satellite transmitted global TV-
show, and as the first pop star, Paul McCartney 
pronounced that he had tried LSD more than once. 
McCartney believed that if the heads of government 
worldwide would try it just once a lot of problems would 
be solved (109).  
One of the biggest events of the hippie movement was 
Woodstock festival in 1969, which was the ultimate 
setting of the hippie flower power philosophy and music 
scene. The festival lasted for three days and had 
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performances by some of most popular artists at the time 
such as Santana, Janice Joplin, Jimmy Hendrix and The 
Who. Anti-war songs were sung and performed and this 
helped to promote the anti-Vietnam movement, which 
was gaining a great deal of followers, as the 
gruesomeness of the war became more known.  
By the start of the 1970’s the hippie culture and fashion 
slowly emerged into mainstream and with the expansion 
of the anti-Vietnam movements, the youth of this time 
were trying to act against society’s rules and change the 
structure of it. The Kent State shootings in May 1970 
(THE MAY 4 SHOOTINGS AT KENT STATE 
UNIVERSITY: THE SEARCH  FOR HISTORICAL 
ACCURACY - Kent, 2012) marked an ultimate turn of 
events in the anti-Vietnam activities and the youth 
reacted stronger than ever. Students were the main 
factors, as they had previously been in the student 
revolution in 1968. They were ready to react to the 
conservative structure of society by neglecting war and 
the bourgeois lifestyle (Den Store Danske, 2012). An 
expression of this was seen through the hairstyle of the 
male hippies and pacifists, as they refused to cut their 
hair and sport a military skinhead cut (Den Store Danske, 
2012). Some students even dropped out of their schools 
to support the movement in a wider range and hence 
neglect their parents’ suburban expectations of social 
success through an education and career.   
 
1970’s 
The hippie activists’ approach to materialism and 
consumerism continued to maintain negative, and the 
hippie of the start 70’s tried to promote a society build on 
love, equality and solidarity. They were inspired, like in 
the case of the beats, by the Eastern world and its 
philosophy and rituals. As they had done in the 60’s, the 
hippies remained to experiment with drugs and used 
them as an outlet, in which they could envision their 
dreams of a better world.  
The hippies were a culture the older part of society 
frowned upon. They saw them as rebels and free loaders, 
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who had lost their patriotism. In their eyes, the hippies 
were part of a generation, who were given the 
opportunities and possibilities, which they them self had 
never had, and had turned them down. The unkempt look 
and the lack of morals questioned the future of society 
and how it should evolve.  
The hippies however were not a lone subculture, as 
several youngsters started to divide into smaller groups, 
with whom they shared views, music taste or fashion 
style. 
With the end of the Vietnam War in 1975, the anti-
movement logically faded, but the ideology of the anti-
war society and the hippie philosophy evolved 
throughout the remainder of the decade and the 1980’s. 
The hippie became less of a flower child and more of an 
individualist as the mass majority separated in both style 
and ideology.  
The economic boom of the 60’s had contributed to the 
student’s massive evolvement in the anti-war 
movements, but with the oil crisis in 1973 (Den Store 
Danske, 2012). and the recession following it, the 
unemployment rate went up along with a high inflation.  
The youth no longer had a choice of jobs or a possible 
parent saving to attend college like of those in the 60’s. 
The recession was the result of both the oil crisis, the 
1973/74 stock market crash and the enormous amount of 
government spending’s in relation to the Vietnam War. 
The youth felt neglected by society and the idealistic 
ideology of the happy 60’s changed into the realism of 
the 70’s.  
The counterculture of the hippies did not attract all of the 
boom-generation, as those who were too young when the 
culture was at its highest, with the Woodstock Festival 
and The Washington March (The Disco Lifestyle – 
Stanford, 2005), felt they were watching the revolution 
of the hippies on the side-line. They too wanted to 
expand the limits of freedom and evolve themselves and 
the newly developed discothèques in the cities became 
their hide out, a place where they could feel special. The 
disco goers wanted to be different and not be associated 
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with the hippies. Though inspired by the hippies search 
for personal development, they wanted to find it on a 
more sophisticated level, which implied a different style 
as opposed to the unkempt look of the hippie, with its 
long hair and anti-fashion style (The Disco Lifestyle – 
Stanford, 2005). The disco goers still empathised with 
the hippie principles of personal evolvement, drug abuse 
and sexual liberation, but aimed to make it far more 
glamorous and refined (The Disco Lifestyle – Stanford, 
2005) 
The disco scene gained a second population, as a result 
of the increased attention from the middle and working 
classes of the suburban areas. They were drawn by the 
sophistication of the culture and saw the discos as an 
escape from their recession affected lives. Sophistication 
was within reach and all they had to do was pay the fee 
at the entrance of the disco.  
African-American music was a prime inspiration of the 
disco genre and the crowd were a mix of ethnicities and 
sexualities (The Disco Lifestyle – Stanford, 2005). The 
dancing was a way of expressing one self, and it had 
become far more individual and sexual.  
By the mid/end 70’s the disco culture had become a 
mainstream youth culture and a contrast to the hippies, as 
the disco goers devoured themselves to a materialistic 
lifestyle with a preference for the new and trendy in 
fashion, music and movies (Et år som undercover 
glamkid – Information, 2003).  The hippies saw them as 
patronising the capitalistic state, which was winning way 
in political aspects. Several countries elected right 
winged governments and leaders by the late 70’s start 
80’s due to the economic crisis that had endured 
throughout the decade. 
 
Punkers, Yuppies and the 80’s  
In relation to the recession of the 1970’s the music genre 
of punk occurred and was a medium for young people to 
convey their messages and views upon society. The term 
was first used in Lester Bang’s novel Drug Punk from 
1970, which was inspired by William Burroughs’s 
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Junkie (Punkere – Subkulturer, 2012), but the music 
genre had its roots in New York City in 1974 (A history 
of punk music and its effect on British culture and society 
– Rock’n Roll Report, 2011). The music was a reaction 
to the older generation’s extremely popular bands such 
as The Beatles and The Rolling Stones, who reached a 
broad audience and played for thousands (A history of 
punk music and its effect on British culture and society – 
Rock’n Roll Report, 2012). Punk was for the 
individualist, the unemployed and new youth, who 
needed music they could relate to.  
Despite its origin in New York, the punk culture evolved 
greatly in London throughout the 70’s. It was here 
Malcolm McLaren and his wife Vivienne Westwood 
opened their shop SEX in 1974, which would set the tone 
for punk fashion with its references to sadomasochism 
and provocation (430 Kings Road – Vivienne Westwood, 
2012). McLaren was also the manager of Sex Pistols, 
who was the main catalyst in punk bands  (A history of 
punk music and its effect on British culture and society – 
Rock’n Roll Report, 2012). As a band, the Sex Pistols 
rebelled against the society by including the Queen and 
state in their lyrics. They were also reacting against other 
subcultures and caused much media publicity upon their 
music and behaviour. 
The new style of music and carelessness inspired a great 
deal of bands such as The Clash, The Sits and Generation 
X  (A history of punk music and its effect on British 
culture and society – Rock’n Roll Report, 2012). 
Throughout the 70’s, the punk genre appealed to broader 
audiences and the people who were devoted to the music 
and foremost their ideology became known as “punkers”. 
Sex Pistol’s nihilistic message “No Future” gained way 
to the mind-set of the 1980’s punker, as the youth 
generation of that time had little faith in society and the 
future. Republican Ronald Reagan was elected president 
in the United States in 1980 and maintained power 
throughout the majority of the 80’s. His politics and 
economic strategies were most beneficial for the richer 
part of America and the economic state of the Western 
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world had left a great percentage of unemployed, most of 
whom where under 25 (The Economy in the 1980s – 
Country Studies, 2012). Reagan also contributed to the 
reheating of the cold war, as he was determined to pursue 
a more direct peace confrontation toward the Soviet 
Union. This resulted in the general fear of a possible 
nuclear war to erupt and affected the lives of the 
population in the world.  
The American economy rebounded in early 1984 as a 
result of some improved segments in the financial sector. 
This led to a long-term economic growth and a rise in the 
business industry (The Economy in the 1980s – Country 
Studies, 2012). The youth of the upper middle class and 
upper class were those in society who got the most out of 
this as they achieved fast careers and earned a lot of 
money (Yuppies - Human Resources, 2012). Society 
named them yuppies as a result of their loose usage of 
money.  
The yuppies lived in the moment and spent their money 
fast. The nuclear threat was a ground element in the 
mind-set of the 1980’s youth. Not knowing if the world 
would end tomorrow and the high unemployment rank 
made the youths of the 80’s reduce their hopes and belief 
in the future.  
As opposed to the capitalistic yuppies the punkers were 
anarchists, who thought against the bourgeoisie 
principles and did not believe in the hippie concept of 
solidarity. One was responsible for him- or herself and 
could not rely on society for help.  Their main focus was 
on finding a relation to local and individual values. The 
personal aspect was important and affected everything 
from their consciousness, philosophy, literature, music 
and art. This was transcended through their senses onto 
their body where colourful Mohawks, extreme piercings 
and ripped dark clothing became a vision of this.  
By the end of the 80’s the punk culture had become a 
victim of capitalistic marketing, as the styles of punk had 
grown popular amongst the mass majority (A history of 
punk music and its effect on British culture and society – 
Rock’n Roll Report, 2012). Like so many former 
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subcultures, punkers deplete slowly and transform into 
subgenres of punk and new subcultures such as the post 
modernism philosophy of the 1990’s.  
 
1990’s 
The 1990’s were in many ways different from the 
previous decades. Even though several subcultural 
groups occurred during the 1990’s, none of them seemed 
to become a youth revolt that had been shaped by the 
previous decade. During the previous decades, the youth 
had already fought for what there was to fight for, so the 
youth of the 90’s only had themselves to reinvent 
(90'erne, en historisk parentes – Information, 2012).  
Ditte Giese who wrote the book 90’er-bogen describes 
the 90’s as an unconcerned time. The threat of an atomic 
bomb was over and the threats of terror were not yet 
relevant (90'erne, en historisk parentes – Information, 
2012).  It was the decade between the fall of the Berlin 
Wall and the terror attack on the twin towers in 2001. As 
the Cold War ended and the Soviet Union fell, the 
economy steadily improved in most of the Western 
countries throughout the entire decade. The decade was 
marked by the media and the huge influx of consumer 
goods. Social scientist Johannes Anders says that at the 
people of the late 90’s began to want more besides 
materialism, they wanted substance (Da verden stod stille 
og alvoren hørte op – Information, 2012). This is similar 
to the reaction in the 40’s, were the beats wanted more, 
as materialism had become the central factor in society.   
The youth of the 90’s started to pursue individuality over 
the collective community. They took elements from the 
mainstream culture and mixed it with niche culture. 
People started realising that it was okay to be one of a 
kind and this generation did oppose to what we in 
Denmark call the “Jantelov” (90'erne, en historisk 
parentes – Information, 2012). As opposed to previous 
decades, when certain styles and ways of living had 
characterised the youth, irony and retro became the only 
distinctive feature for the youth culture of the 90’s. Ditte 
Giese sees this as a defence mechanism that gave the 
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young people a distance from reality. The grunge 
movement’s rejection of materialism and the raver’s 
large party drive was a kind of revolt in Ditte Giese’s 
eyes. “Everything did not have to be so serious” 
(90'erne, en historisk parentes – Information, 2012). 
Grunge and the rave movement were two subcultural 
groups that appeared in the early 90’s. The grunge had its 
roots in Seattle, where the band Nirvana with leader 
singer Kurt Cobain was the main force of the movement. 
The music was a mix of heavy metal-rock, punk and 
experimental rock. The lyrics were centred upon suicide 
and the rejection of materialism and the media. The 
music did somehow become the track of the generation 
X phenomenon. The grunge did also become a lifestyle 
and a fashion matter; chequered shirts, heavy boots, long 
dresses, long hair and no make-up were among the 
trends. The style picked up some of the elements from 
the hippies and punks (Den Store Danske, 2012).  
The rave movement has its roots in Britain. The meaning 
of rave is to party elsewhere than usually, such as a close 
downed warehouses. The music played at these parties 
was techno; music that was electronic sequences and 
repeated beats combined with the possibilities of the 
computer (Den Store Danske, 2012). Due to the fact that 
theses parties was illegal and often associated with the 
drug ecstasy, the advertisement of the raves did not 
happen in newspapers, but was flyers. You could for 
example find them in either clothes or music stores. 
During the 1990’s the techno music went from being 
underground music to become the mainstream music 
played at most clubs throughout the rest of the 90’s. 
The youngsters of the 90’s are often been described as 
generation X, a description that many young people 
found offensive. Douglas Coupland was the one to make 
the term generation X popular in the 90’s and in 1994 
Euroman introduced an interview with him by saying: “A 
portrait of the over-informed, disillusioned, powerless 
and cynical MTV-generation.  The one who has seen 
everything on TV and expresses ones through 
insinuations of songs, movies and TV-series and who 
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hides ones vulnerability behind irony” (Nielsen, 2006: 
13). Lars Movin followed up with characterizing 
generation X as “people who do not take anything 
serious because they feel like a person from a TV-series 
every time they open their mouths. They fight a quiet 
fight against society and their own destructivity, and they 
long for a bit and dignity in their lives” (13).  
In the 90’s the entertainment business evolved and 
became the one to set the agenda. Along with technology 
it became a big part of the youth culture. This is seen 
clearly in both Euroman and Lars Movins description of 
the youth in the 90’s. This might also be the reason why 
so many different subcultural groups appeared in the 
90’s, as they did not want to be associated with that term, 
such as the grunges, which was a direct reaction to the 
media industry.   
Michael Cepress believes that a reason for why the 
hipster occurred again in the 90’s is because of the 
materialistic corporate culture of today’s society. To 
stand out you need to be unique and be more than what is 
advertised on television (The close-up: The hipsters’ only 
unintended irony – The Daily UW, 2012).  Like the 
1940s hipster, today’s hipster favor authenticity, which 
might be brought on by the influence of the media and 
their role played in the 1990’s and today’s society. It is 
very difficult to say when exactly the hipster reoccurred, 
but the description of the youth as generation X might be 
an element to the reoccurrence. This description is the 
complete opposite of a hipster’s idea and has most likely 
created a reaction from some people. In 1996, Allen 
Ginsberg suggested why public readings once again 
became popular like they were back in the 1950’s among 
the hipsters. He believed that people needed to hear 
themselves talk instead of possibly being misinterpreted 
by the media.  
“The language that is used in the medias, is 
not the language people talk. Lyrics on the other hand, is 
the ultimate form of personal communication” (Movin, 
2008: 559). 
51	  
	  
A difference from the beats, hippies and punks is that the 
contemporary hipster is not a movement (What Comes 
After the Hipster? We Ask the Experts - Flavorwire, 
2012). As mentioned earlier, the 90’s was a carefree 
decade, and this was a time where it was the ‘you’ that 
was in the center instead of the collective society. It was 
the years of irony and nothing was taken seriously.  
Youth movements had marked previous decades and by 
the end of the 80’s when the Soviet Union fell apart, 
there were no threats to be seen in society. World peace 
was finally attained (Da verden stod stille og alvoren 
hørte op - Information, 2008).  
 
The Melting Pot 
The 90’s are characterized by the retro style, which is 
also seen with the contemporary hipster as several 
elements from most of the subcultural groups can be 
found; like the beats, the contemporary hipster wants to 
be in the now concerning culture, they have taken parts 
of the hippie style of long hair and a beard and the 
yuppies’ consumer habits. A general element that is 
present for all the subcultural groups and the 
contemporary hipster is their desire to step out of the 
mainstream and create their own lives.  
Michael Cepress also says “that it takes a lot of 
introspective work to truly be cultural and intelligent, but 
that one may easily attain “the look” of someone who is 
(The close-up: The hipsters’ only unintended irony – The 
Daily UW, 2012).  Like it was seen with the beats, the 
hippies and the punks, their style and ideals turned into 
mainstream and became a matter of fashion. This might 
be applied on the hipster of 90’s. It is possible that the 
hipsters that occurred in the 90’s had some certain ideas. 
They were in the present and had the clear lifestyle of the 
hipster. The contemporary hipsters that we see today are 
the ones trying to look like the cultural and intelligent 
ones, like the beatniks became the wannabe’s of the 
beats.  
As for what will happen next, is difficult to answer. In 
the article What comes after the hipster so-called experts 
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are asked what kind of prominent groups will appear 
next and if the hipster is the last widespread, cohesive 
subculture. What appears to be their common argument 
is their uncertainty for the future subcultural groups. 
Every subcultural group has occurred as a reaction to 
cultural conformity and hegemony and it all depends on 
society and what kind of social matters that will appear. 
According to one of the experts of the article, Robert 
Sloane, the Internet and technology of today is the 
represent of today’s society, however, he does not see a 
subculture forming as a reaction to these as it is so 
intertwined in modern life (What Comes After the 
Hipster? We Ask the Experts - Flavorwire, 2012). 
Another expert; William Deresiewicz believes the hipster 
might always be around, as they occupy a place relative 
to the mainstream. A third expert, Bruce Michael 
Conforth, opposes him and thinks hipsters are merely a 
product of consumer superficial fashion commodified as 
lifestyle (What Comes After the Hipster? We Ask 
the Experts). As it has been seen with former subcultural 
groups, they have been the offspring of prior subcultural 
groups. Punk sprung from the hippies and the hippies 
sprung from the beats. The hipster has reached a point 
close to be considered mainstream like the beats, hippies 
and punks did, this means that the future might bring a 
‘subculture’ of the hipster. What William Deresiewicz 
sees as the best bet of the futures subculture, is someone 
more political, concerned with social change and the 
wish to work together instead of trying to differentiate 
from one’s surroundings (What Comes After the Hipster? 
We Ask the Experts - Flavorwire, 2012). 
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Hipsterism as a subculture?   
Our project is focused upon how you can define the 
hipster, how it presents itself today and through history. 
Its members base the hipster culture upon the self-
awareness and search for individuality. A hipster of this 
sort is normally a person around the 20-somethings, who 
sees itself affiliated in higher education e.g. liberal art, as 
well as the underground fashion-industry and music 
production. Such background is the cornerstone for the 
hipster, who will not see itself as a product of the 
commercial industry. He or she attempts, through 
consumption, to distance him or herself from the 
“mindless and zombie-like attitudes” of the so-called 
mainstream, and thereby creates an individual identity. 
The consumption of clothing, music and other markers of 
individuality and a message of awareness towards, what 
is considered hip mark their entire lifestyle. A focused 
endeavour to find the most popular places to buy clothes 
and accessories, to eat, to drink and to be noticed, is what 
gives the hipster’s life meaning. 
The hipster seeks a sense of authenticity towards values 
that takes its footing in the working class. It has become 
hip and trendy to turn away from the complexity of 
modern society, with expectations towards looks and 
awareness about health and beauty. The hipster seeks to 
confront the norm of the ideal of common culture. 
 
Culture 
Since the start of sociological and humanistic studies, the 
attempt to make meaning of the term ‘culture’ has been 
of great importance. If you look up the term in the 
dictionary it is divided into two words ‘sub’ and 
‘culture’. ‘Sub’ means minor while the word “culture” is 
described; “the ideas, customs, and social behaviour of a 
particular people or society” (Culture – Oxford 
Dictionnaires, 2012). This term is defined as the overall 
state of being of a society. A number of socially accepted 
values, and outlooks on life, that people feel vital to 
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maintain as a part of their lifestyle e.g. way of normal 
behaviour, institutions as well as arts and the 
construction of society. 
It is the explicit and implicit contents of the outlook on 
life that is normally accepted by society, in the sense, 
that following and feeling a part of this culture for the 
individual makes one a part of a society. This could for 
instance be the example of being Danish. This implies 
everything that takes part of being a part of the Danish 
culture, which entails the Danish flag; Dannebrog, the 
distinct conception of the Danish welfare state and the 
Danish language among others. These characteristics 
shows, how it is to be Danish as a whole, across society. 
In this view, the way to look at society as a whole is 
therefore to study these characteristics, and how they 
change over time. 
The base of culture is a hidden ideology that flows 
through every single individual in that culture. It is from 
here we understand the world around us, and how we 
make meaning of things. But it is not a single ideology. 
Culture is seen upon as a composite of many different 
minor groups that differs in accordance with different 
economic, political, cultural and social standpoints. Such 
conditions change the point of view for each and every 
individual, which explains the reason for different tastes 
in music, clothing politics etc. 
Social class, social background, parental background, 
length and type of education creates the foundation for 
what the individual sees as the norm, on the base of what 
people around them sees as acceptable. Different 
ideologies make way for different discourses. 
Such difference in discourse provides the foundation for 
the power struggle that according to Marxist theories 
takes place between the different ideologies in society. 
Groups have different discourses that struggle with each 
other in order to gain power and resources. This ends up 
with a hierarchy, where the discourses of more dominant 
groups control the subordinate ones. A state of dynamic 
equilibrium between the power of dominant and 
subordinate groups is a reaction to this struggle. The 
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state of this is called hegemony. This concept leads way 
to the study of subcultures. 
 
Subculture 
The term subculture is a reaction from a segment in 
society, which differentiates them from the larger part of 
society. To gain knowledge and try to portray what a 
subculture is, it is insightful to look at the definitions of 
subcultures throughout time. Patrick J. Williams’ book 
Subcultural Theory uses three examples from each of the 
following decades 1940’s, 50’s and 60’s to portray the 
development that has occurred in the studies of 
subcultures. This will create an overall insight and 
understanding of the term Subculture; “… the concept of 
the sub-culture –a concept used here to refer to a sub-
division of a national culture, composed of a 
combination of factorable social situations such as class 
status, ethnic background, regional and rural or urban 
residence…. Forming in their combination of a 
functioning unity which has an integrated impact on the 
participation individual” (Williams, 2011: 6). This 
theory was developed in the 1940’s. The critic of the 
theory is as Patrick Williams mentions in the book, is the 
lack of an individual choice. It assumes that everything is 
dependent on your background. If you certain social 
characteristics you will belong to or share the same 
culture. 
In the 1950’s Albert Cohen’s study Delinquent boys 
from 1955 had very different thoughts and theories on 
the subject. “When groups are limited in access to 
dominant cultural resources, they try collectively to solve 
their problems by alternative methods; a subculture is 
likely to emerge” (7).  His study is based on the 
assumption that all humans and their actions are created 
on the basis of efforts to solve the obstacles that are met. 
He argues that we do not all have the same tools to solve 
these problems. Furthermore, this has a significant 
resemblance to what we associate with subculture. The 
people that do not have the same possibilities to access 
the things around them develop their own set of rules to 
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live by so the things around them are once again 
accessible. 
In the 1960´s Becker’s theory on subculture was 
presented. This puts its emphasis on a collectively 
deviant behavior that was furthermore created in how 
groups thought of their identities as a contrast to the 
mainstream society. Insider vs. outsider is a term that is 
explained by Becker with an example concerning 
musicians being the insiders, while the crowd is 
considered to be the outsiders.  
The society stands for the  “square” and they are trying 
to conform us to this belief. “The square is thought of as 
a an ignorant, intolerant person who is to be feared.” 
(Williams, 2011, 8). When trying to conform the insiders 
to the hipsters and other groups. It seems that the insiders 
seem to be the founders, in other words the ones that 
dictate what is acceptable in the group fora. The 
outsiders are looked upon as the followers; never 
actually accepted, but following the trends from behind, 
having no say in the matters concerning the actual group. 
When looking at hipsterism this hierarchy might have 
been apparent in the earlier days and therefore we 
believe that a previous hipster would be looking at a 
contemporary hipster and announce that the person is an 
outsider, since he is following trends and lifestyles that 
have already been dictated by someone else. 
Such separation between the insider and the outsider 
differs according to different subcultures, which point to 
the fact that there are many different forms of 
subcultures. But our project is mostly concerned with the 
concept of youth-culture. These are, according to Dick 
Hebdige’s Subcultural Theory marked by an interest in 
clothing, music, social-life etc. and it is through this 
consumption of objects that the subcultural group can 
differentiate itself to broader culture. 
Clothing objects are used as a marker of communication. 
The theory behind Semiotics, as presented by Roland 
Barthes, circles around the notion of signification. The 
meaning of this is the understanding of signs and how 
they are given meaning, through context of use. 
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The notion behind the subcultures’ use of style in order 
to differentiate them from broader society is based on 
ideology. 
 Ideology as described above, can be seen in all contexts 
of social life, economic life, educational life etc. in the 
sense that it is not just our way of behaving and ability to 
situate ourselves in social situations, but also in how we 
use objects as markers of communication. Ideology is 
our base and it functions unconsciously. This is why 
objects, such as clothes, have a connotative meaning, 
connected to our individual ideology. Different 
viewpoints create different perceptions of how things 
should be and how we should position ourselves 
accordingly.  
As explained earlier, dominant ideologies that have the 
power to control other subordinate ones implements their 
own ideology in signs around us and attempts to 
maintain the state of hegemony through attaching myths 
and power structures throughout the sign system. This 
can be through the perception of garments used by the 
punk culture, as deviant and dangerous, because of youth 
cultures’ use of objects. 
Hipsterism and youth subcultures use objects as a way of 
rebelling, by creating disgust and controversy. The use of 
objects as signs reflects the youth subcultures view on 
the dominant discourse. The signs are taken from the 
dominant discourse and placed in a context, which seems 
disturbing and provocative for the class that is sought to 
be provoked. 
This behaviour of the subculture group is meant as a 
rebellion towards the dominant groups in society. The 
dominant group cannot accept this, whereby an action is 
taken in order to restore order, and turn attention away 
from the message of the subculture group. Either 
presenting the group as something dangerous or 
something ridiculous typically marks these actions. 
According to Hebdige the media is an excellent tool for 
turning the public view. This is in order to incorporate 
the group in common society and to make it harmless. 
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This is done first through the conversion of subcultural 
signs and secondly through the labelling of deviant 
behaviour. The first is through commercialization of 
distinct subcultural signs, which are clothing, music, 
hairstyle etc. Signs that are used by the subculture group 
are used by the industry in order to exploit the creativity 
and originality of subculture groups. Subculture groups 
are foremost connected through consumption, because of 
the direct use of signs from popular culture. 
This usage of signs from popular culture leads to an 
integration of the individuals into a distinct group. 
Patrick Williams and Milton M. Gordons introduce two 
different approaches to how they would describe the 
formation of a subculture group; 1) The Top-down 
approach by Gordons, puts its emphasis on demographic 
variables and ends up with people not having any 
individuality. In other words; they end up as members 
that cannot be distinguished from one another. 2) 
Bottom-up approach by Williams takes a complete 
different angle as Williams defines his definition; “ The 
interaction among individuals and ends up with cultural 
structures that guide future behaviours” (148). 
Respectively; two different ways of perceiving how 
subcultures are created and how they are determined to 
evolve. This describes the diversity that lies within 
subcultures and how different theorists perceive the 
structures that lie within. The top down approach 
believes that once a person is implemented in the group 
setting, they will give up the individuality so the 
members all represent the group as the “same” persona. 
Where Patricks bottom up leads to the members 
interacting in the group and develop a cultural structure 
and the guidelines that an essential to stay in the group. 
Interaction between Homology and Subculture/ Style 
In the research of hipsterism in relation to subcultures, 
the term homology is introduced in Patrick Williams´ 
book. In regards to understanding homology in relation 
to subcultural style, here is a brief definition; “The 
objects in question must have the objective possibility of 
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reflecting the particular values and concerns of the 
group” (75).  
Homology assumes that there must always be a 
understanding between the ideologies, images and 
practices (75) The significance is clarified in the book by 
examples it seems that not any subcultural group will 
accept any object; This is illustrated very well through an 
example in the book.  
How would it enhance the symbolic view of being a 
skinhead if they were to wear dresses while trying to 
portray masculinity and roughness. Homology helps us 
to describe the symbolic relationship between the values 
and lifestyle within a group setting. It is a term that 
distances itself from the previous notion that subcultures 
is merely created as an anarchistic and lawless group. On 
the contrary it shows the existence of guidelines and 
regulations within the group and how they work 
coherently to create stability for the members of the 
group, conforming a way of perceiving and 
understanding the world. 
Furthermore the theory of “one and the other” (Hebdige, 
1979: 124), which in line with homology describes the 
way a subculture develops a self and sort of collective 
mind set and regulations. Where “one” is referring to: 
“kinetic, transitive and concentrates attention on the act 
of transformation performed upon the object. The other 
is static, expressive, and concentrates attention on the 
objects-in-themselves” (124). 
In other words the subcultural groups are divided into 
two branches on the basis of what they want to convey 
with their style. One group focusing on what 
transformation is possible to portray in the object, if it 
previously has a meaning then the task is to rearrange the 
meaning of it and give it a new symbolic value that is 
understood within the group. Where the other is focusing 
on what the object by/in itself stands for or symbolizes. 
The French term bricolage was first introduced in 
accordance to fashion by John Clarke; “Objects and 
meanings constitute a sign within one culture, such signs 
are assembled, into characteristic forms of discourse. 
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When the bricoleur re-locates the significant object in a 
different position within that discourse, using the same 
repertoire of signs, or when that object is placed within a 
different total ensemble, a new discourse is constituted, a 
different message is conveyed” (104). 
John Clarks point was that subculturalists used bricolage 
to present their message through style and fashion, by 
rearrange the actual order or scene and put it into another 
and thereby demolish the previous meanings concerning 
the garments. They change the setting where it would be 
conveyed/ perceived as normal to wear certain outfits 
and where it is acceptable and instead wore the close in a 
context where it was unheard of and provocative. This 
created a new meaning and a new layer lying behind 
wearing specific garments. 
 
The Use of Style by Subcultures 
The contemporary hipsters’ image and picture in the 
daily life is mostly through their sense of style. This fits 
in very well with the image that subculture and style 
seems to go hand in hand. Style has been a way to 
express and define or redefine oneself in the subcultural 
community.  Hebdige, who wrote the book Subculture: 
The meaning of style, even states that “subcultures 
should be understood in primarily stylistic terms” 
(Williams, 2011: 67). Patrick Williams finds that there 
are two terms when investigating style in terms of 
cultural objects and cultural practices (67). He clarifies 
his point by the objects being the way we dress, but that 
this in itself is not enough. 
The practice is in regards to a certain kind of aura. He 
uses the example of the word “swagger” which is a term 
used in the hip hop culture that combines the two; aura 
and style.  
Michael Brake said: “Argot, demeanor and image” in 
regards to how subcultural members speak, behave and 
look (Williams, 2011: 67). It seems through looking at 
several different sources that these three words are of 
enormous relevance in describing the overall sense of 
style in all subcultural groups. 
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We can now identify that clothes is not merely clothes in 
a subcultural setting it is beyond that. The clothes signify 
which group the person belongs to and to distance them 
from what the norm is. The clothes are used to signal 
what beliefs the wearer accepts. The clothes are therefore 
not just clothing items but consist of underlined symbolic 
value as well as cultural. The coherence between 
subcultures and style seems to be the first to come to 
mind when thinking about subcultures. Punks, emos and 
skinheads are for instance associated with a certain type 
of style.  
Verbelen and Simmel suggested that styles or trends 
started in the highest social class and worked its way 
down through the social layers. It is therefore possible to 
say that the subcultures in regards to fashion tries to 
resistance themselves and rebel against what society 
dictates in the sense of a certain type of style expected in 
particular social situations. It can be argued that the 
subcultures represented symbolic resistance to that 
hegemony (71). The interplay between the different 
levels of the social formation is reproduced in the 
experience of both dominant and subordinate groups; this 
in turn becomes the “raw material” which finds the 
expressive form in culture and subculture (Hebdige, 
1979: 84).  
The consequences of the social formations become the 
main obstacle. The things that have had an impact in the 
group they formally belonged to, finally finds a way to 
be expressed in a subculture. As Dick Hebdige, points 
out in Subculture - The Meaning of Style, the media plays 
a large role in classifying our social surroundings and 
putting them into certain hierarchy by our interpretations 
and expectations.  
It is no surprise that the style in subcultures often has had 
a prior handling or interpretation in the media and this 
style is loaded with meaning in regards to social rank in 
society.  Hall claims that media has colonized the 
cultural and ideological sphere; he argues that the media 
is more and more responsible for the increasing of social 
groups in their social lives living more differentiated 
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lives. 1) “For providing the basis on which groups and 
classes construct an image of the lives, meanings, 
practices and values of the other groups and classes”. 2) 
“For providing the images, representations and ideas 
around which the social totality composed of all these 
separate and fragmented pieces can be coherently 
grasped” (Hall, 1977: 85). 
The distinction between the originality of the style on 
one hand and the exploitation of the style are deeply 
integrated in the value system of subcultures. In The 
Meaning of Style the transition from subcultural style to 
mainstream style is described by the medias exploitation 
of the subculture. The diffusion of style is inevitable 
linked with the publicity a subculture receives, which 
leads to production and packaging of their image/brand. 
This, furthermore, leads to the breakdown of the 
subcultures’ subversive powers, that are lead straight into 
mainstream fashion.  
Once the fashion has been removed from its original 
habitat it is produced as mass production and becomes 
washed away from its originality and becomes accessible 
for the mainstream consumer. These thoughts work 
coherently with what has happened to the style formally 
known as a hipster clothing style. The equation that we 
are trying to solve of what a hipster is and if the 
phenomenon fits the criteria that is significant for a 
subculture. As the book What Was the Hipster implies in 
the title, the hipster is no longer existent. The fashion 
that we believe is characteristic for the hipster and its 
innovations has been lead directly into mainstream 
fashion. When searching on the Internet there are even 
websites that advertise for what they call hipster fashion 
brands (Hipster Fashion Brands – Retro Style UK, 
2012). 
Hall created a theory, which provides a systematic 
explanation of why a particular subcultural style would 
appeal to a certain group of people.  
“Objects in which (the subcultural members) could see 
their values held and reflected” (Hebdige, 1979: 114). 
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 The hipsters style tries to communicate their desire to be 
ahead of fashion by using simple clothing style, glasses 
and thereby show their cultural interest and knowledge, 
this aims to be an alternative to the mainstream youth 
culture. 
One of the main sources to express and share our 
thoughts on the style, movies and music etc. is through 
the use of the Internet. Throughout the new millennium 
the Internet blog has been the forth runner, having 
multiple purposes; style diaries, columns, essays etc. 
Internet blogs has been a threat to the subcultural style 
and might even be the reason why the hipster “died”. It 
was overexposed and the bloggers let the mainstream in 
on the secret clothing trends. 
In the article Social media brings fashion to the masses, 
Emmanuella Grinbergs talks about how the social media 
brings the fashion from the runway to the consumers, but 
also how blogs now a days influence the fashion. Some 
bloggers become so popular, that they achieve status in 
the fashion world. The Internet might have played a large 
role in outing the “secrets” of the hipster lifestyle to 
consumers and thereby announcing the end of the 
hipster. 
 
Hipster as part of society and their role 
Our society today is marked by an increasing 
individualization and egocentrism. The normal code of 
behaviour is to consume, to build your own identity and 
to focus on ones own position in order to provide 
meaning to one’s life. We buy our own identity and we 
see the world around us from the perspective of how we 
can earn more and spend more. The hipster icon is a 
reaction to this way of looking at society. 
The contemporary hipster’s unwillingness to be defined 
is an act of revolt based on an unwillingness to be 
labelled by others. The effect may be a reaction to not 
being labelled as being either a hipster or mainstream. 
The way of being presented as a hipster consists of 
consuming. Consuming becomes everything that 
provides meaning to the life of the individual. The 
64	  
	  
meaning is a product of what is bought and how you live 
your life through what you buy. The underlying ideology 
behind the signal values, connected to the style of 
clothing, depicts who we are on the grounds of what we 
buy.  
The way your identity is decided through the 
marketplace can be seen as a product of certain myths 
connoted to certain brands. The article Demythologizing 
Consumption Practices: How Consumers Protect Their 
Field Dependent Identity Investments from Devaluing 
Marketplace Myths describes the deliberate and 
measured consumption of hipsters as a reaction, to the 
devaluation of identity. This is an effect of brands with 
certain myths attached to them.  
The hipster subculture is marked by the way in which the 
individuals consume their own identity and they are 
defined by what they do and what they buy. On the base 
of Bourdieu, we have seen that this form of consumption 
is a way in which individuals gain possession of cultural 
capital, and thereby increase their status. The 
understanding of music or the right knowledge 
concerning upcoming fashion, for instance, opens the 
doors to a possibility of compiling social capital.  
The position from which the hipster consumes, and the 
position itself becomes a way for the individual to 
identify itself within a greater context. A priorism 
becomes fundamental for the way in which the hipster 
sets itself apart from others and creates its own identity. 
What is considered cool becomes the ability to acquire 
knowledge about upcoming trends, and products that set 
them aside the norm, for the cool to be able to notice 
trends and understand what to buy next.  
Their identity is based upon the way in which their 
consumption sets them apart and gathers a greater 
amount of status for the individual. Their entire being is 
a construct on the base of consumption patterns, of what 
is considered cool and hip by the people between which 
they stride for status and resources. 
This points out that the image of the hipster becomes a 
label of identity. It doesn’t become a subcultural sign. 
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The signs of a subculture are based upon a foundation of 
rules and ways of behaving that embraces the subcultural 
group’s standpoint. But the contemporary hipster term 
describes a group of people, which has exceeded this 
point. We see that the signs used by people we would 
call hipsters are used, despite their connotative effects, 
but without the intent.  
An underlying mix of consumption and conforming to a 
certain ideal, which has nothing to the authenticity that 
they seek shows the superficiality connected to the 
contemporary lifestyle of the hipster (Når det regner på 
Hipsteren, regner det på Mr. Lee, - Information, 2012). 
This can be seen through the comment of one of the 
hipster’s at the celebration  
“This is of course very important that one is not old-
fashioned in the wrong way, but apparently, this is the 
correct way to be so”(Hipster Hurra for Mr. Lee - 
Information, 2012).  
Consumption becomes nothing more than consumption; 
the stress on outer appearance creates the foundation for 
a group of culturally aware individuals, without the inner 
workings and deeper understanding of the motions 
behind them. 
It becomes a way for the young “culturally aware” to 
lush themselves in a blanket of self-righteousness, and a 
way to romanticize a state of society, an example is the 
gathering of the hipster label at the celebration of the 
Chinese grill owner’s 61st birthday. As noted by 
Mathilde Grønborg Helms and Ida Meisling, where they 
see the celebration of a man in a lower social class than 
themselves, becomes a celebration of themselves (Når 
det regner på Hipsteren, regner det på Mr. Lee, - 
Information, 2012).  
The impression of the celebration of a hard-labour 
worker is a symptom of an idealistic and romantic image 
of the lower working classes. It becomes a way for the 
middleclass urban youth to show their own surplus of 
energy, and to maintain their own view on the world, 
thus consuming others as an effect. 
66	  
	  
It is a superficial celebration, where there is nothing but a 
shell of what the hipsters gain to their own image by 
supposing that they are interested in the grill owner’s 
retirement from work. The effort of the hipster character 
is the search for an increase in cultural capital, 
wherefrom they can improve their own status as 
authentic and culturally aware. 
This shows that they look out for nothing but themselves, 
and that they would never follow up on what their 
actions had achieved, in the sense that the purpose of the 
event wasn’t to antopromorphatize the elder grill worker, 
and to provide some honour or sense of purpose to the 
tedious labour that he has undergone, and has had to live 
up to, with the anticipation for a smile and happy 
demeanour when serving the customers. 
The purpose of this happening is as implied not a 
celebration of the grill owner’s work, but a way for the 
hipster to celebrate themselves, and their own constituted 
views about awareness of the considered authenticity. As 
described earlier the hipster’s political orientation does 
not point to a distinct political ideology or aim for 
change, but only for a superficial statement. 
A statement marked by an interest in the simplicity of the 
working class, and the truth behind the common worker. 
A hipster is not short on funds, and is thereby able to 
imitate and parrot a way of being, that constitutes 
originality in the eyes of their peers. 
The individual hipster does not live in a vacuum from 
their starting place in society, and is thereby marked by 
its background in the middleclass as a common trade for 
the hipster. 
The energy put into diversifying oneself from the rest 
portrays an underlying trait about the hipster 
phenomenon. There is a distinct and conscious thought 
behind everything that they consume, and what they 
choose to take part of. What is real, authentic is what the 
hipster looks for and what creates their identity. 
It becomes a rat-race for who can live up to the next cool 
thing, who can find a way to create the most attention 
towards the subject itself, a way for the individual to 
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stand out, and be something else than just another latté 
drinking, fixie-bike leading and unknown-indie band 
listening conformist. 
This explains the reason for why the hipster disclaims the 
label hipster. They seek to be individual and to do 
something outside the norm, but it is nothing but a way 
for the individual to differentiate itself from all the 
others, who dress the same way, act similarly and follow 
identical views. 
The individual hipster is inclined to consume in order to 
differentiate itself from the other. The view of the one 
and other of the hipster is led by this notion. If an 
individual wishes to individualise oneself, it must first 
polarize itself from the rest. And the term hipster is a 
label that slams everyone who is thought of as so into a 
box of expectations to a certain way of being, you 
become one of many. 
 
 
 
Integration of Subculture 
Dick Hebdige’s investigation of the punk subculture 
leads to the understanding of the use of myth behind the 
garment. The punk subculture used the garment as a way 
to induce revolt against themselves and to identify 
themselves with a cause that seemed valid to them 
(Hebdige, 1979: 62). 
The myth behind the use of the garment as a sign is no 
longer essential for the hipster. The modern use of the 
hipster way of living has become an empty shell. The 
commercialisation of hipster signs has become available 
to the average consumer. The fixie-bike is available in 
the bike shop around the corner and the “wifebeater” is 
available in H&M. According to Hebdige the integration 
of a distinct sub-culture is lead through the conversion of 
subcultural signs, and the labelling of deviant behaviour. 
Our definition of a hipster points out the elusive grounds 
for the hipster’s choice of style. The hipster’s aim for 
individuality makes way for a quite elusive 
understanding of the hipster’s signs and use of signs. The 
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use of signs by the hipster is marked by a conscious 
choice of clothing in order to circumvent the norm, but 
the norm changes and style/fashion changes accordingly. 
The hipster seeks individuality, which draws attention 
towards the individual. The way they dress and act are 
what a group of people and the broader youth culture 
considers cool. This creates a wish for those who are out 
to imitate the individuals that are in, so to speak, and 
thereby to imitate and embrace the views and way of 
living that is perceived cool by the other. 
The search to escape the boring urban middle class, and 
to find interest in copying working class people and 
artist’s way of being, on the mentioned account, creates a 
way for the hipster’s signs to be implemented in broader 
culture. 
An example is the vintage clothing style commonly 
associated with the hipster has been implemented into 
broader society. The individuality promoting and norm-
challenging meaning connected to the hipster style has 
subsided an effect of this change, and partaking in the 
lifestyle by using one’s free time on visiting cafés and 
“bodegas”, in smaller streets of Copenhagen as an 
example, has become normal for young people in the 
urban middleclass. 
Tattoos and beards have become the things to have, and 
the image of something connected with pain and 
masculinity, something symbolising real pain and solely 
masculine has taken a step from the hipster style to even 
broader culture. 
But it is bit more difficult with the hipster, because the 
signs that hipsters use are meant as an external marker of 
“coolness” and a marker of individuality, so what the 
hipster has acquired through the use of bricolage in order 
to mix and collect signal values, is the competition 
between each other to “out-cool” each other. It becomes 
an ever-changing focus upon what is up to next. The 
hipster’s style is based on consumption and as long they 
are able to consume, the style changes according to 
where the focus lies. Clothing is a way of life rather than 
a distinct subcultural marker. 
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The other part of the integration of a subculture group as 
presented by Hebdige was the labelling of deviant 
behaviour. 
The labelling of the hipster’s behaviour is based upon 
ridicule of how the hipster sees itself. The article about 
the celebration of Mr Lee’s 61st birthday is an example of 
the way in which the hipster deviates from common 
society. The critique is based upon the behaviour and 
way of life of the hipster. 
Hipsters create a distance between them and the common 
person. They place a great emphasis upon the way by 
which it is more authentic, creative and aware about 
itself than others, through this distance. The hipster 
places itself on a pedestal of high self-esteem to see itself 
as different, as individual and more conscious, than the 
culture that surrounds it. 
The focus of the celebration is not Mr Lee, but the way 
in which the individuals embraces being surrounded by 
the cool and creative, like the lead-singer of Dúné and 
Lucy Love among others, while eating sausages with 
ketchup and burgers soiled in red cabbage, because it’s 
simpler and more authentic than gourmet   (Når det 
regner på Hipsteren, regner det på Mr. Lee, - 
Information, 2012).   
The article presents the way in which the hipster is 
perceived throughout society, on the base of superficial 
actions based on nothing but thoughtless group 
mentality, towards what can paint a picture of the 
individual as creative and on the note, a way to be “old-
fashioned” in the right way. A way in which the stigma 
connected to the stamp hipster is a product of self-
promotion. 
The hipster’s way of living is marked by their self-
promotion and ridiculed by the hypocrisy connected to it. 
In the article Når det regner på hipsteren, drypper det på 
Mr. Lee, Mathilde Grønborg Helms notes the double 
agenda connected to the hip and creative class. 
The celebration of Mr Lee becomes a self-promoting act, 
where the individuals present become able to assert their 
own world picture and way of living. The surplus of 
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energy and economic capital by the creative class 
enables them to glorify the grill bar. 
The hipster is being ridiculed on the base of this, and the 
article is an example of the way in which the 
superficiality of the contemporary hipster is nothing but 
a farce. 
The labelling of the hipster behaviour can on this account 
show how the hipster has been presented through the 
Internet and other media. The ridicule is based around 
dissatisfaction with the inauthenticity, with their opposed 
authentic lifestyle. 
 
Hipster Trends from an Economic Market Aspect 
To investigate the consumption habits within group 
settings and to try to portray the spending habits that 
occurs in subcultural settings. We found the article “How 
consumers protect their field dependent identity 
investments from devaluing marketplace myths” (How 
Consumers Protect Their Field- Dependent Identity 
Investments from Devaluing Marketplace Myths – 
JSTOR, 2012) 
To give a short resume it is an analysis concerning how 
the consumers are demythologizing to protect their 
investments from loosing value and create distance 
between how the market place myths try to frame their 
consumption on the basis of their interests, tastes and so 
on. The analysis shows how the consumers are trying to 
differentiate themselves because the marketplace is a 
threatening the individuality in their investments. They 
do not want to obey the expectations therefore they try to 
separate the consumption and thereby their identity as a 
consumer.  
“Demythologizing is in the consumer cultural theory, 
defined as the practices, strategies and counter 
narratives that consumers use to create symbolic 
boundaries between an identity-relevant field of 
consumption and an imposed marketplace myth that 
threatens the value of their identity investments” How 
Consumers Protect Their Field- Dependent Identity 
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Investments from Devaluing Marketplace Myths – 
JSTOR, 2012) Elaborates on the idea that we are trying 
to control and withhold our individuality through our 
consumptions because we feel that marketplace myths 
are trying to control us and our individual freedom. 
According to the article, the tendency of mainstream 
consumers copying the hipsters creates dynamics in the 
urban streets but the industry is also playing a big role in 
the fact that no hipster actually wants to be one. They are 
one of the reasons why it’s not possible to be a hipster 
and at the same time to stand out. So being a hipster is 
not an individual, ‘I’m the only one’-thing but rather a 
mainstream tendency. In the article Demythologizing 
Consumption Practices: How Consumers Protect Their 
Field-Dependent Identity Investments from Devaluing 
Marketplace Myths, Zeynep Arsel and Craig J. 
Thompson try to investigate how groups uses the clothes, 
music, interest and so on to describe themselves and they 
call these different ways to express yourself for the 
marketplace myths: “Marketplace myths are commonly 
conceptualized as cultural resources that attract 
consumers to a consumption activity or brand.” (How 
Consumers Protect Their Field- Dependent Identity 
Investments from Devaluing Marketplace Myths – 
JSTOR, 2012) But there are different kinds of these 
myths. Usually consumers tend to buy garments by a 
marketplace myth and in that way they will show their 
identity. The things the consumer buy are motivated by 
the certain marketplace myth. In the article they use the 
Star Trek fans as an example. But a lot of consumers 
have an ambivalent relation to the marketplace myths 
because when following a myth, one will easily be 
stigmatized as being in a certain cultural association. In 
the article they discuss the Star Trek fans that are divided 
in the way that they want to follow the myth, but then 
there will also be the nerdy social stigma. The incarnated 
“Trekkers” are drawn to the ways to express their 
marketplace myth even though they will be stigmatized 
by other parts of society. Opposite to the Trekkers, the 
hipsters do not follow a certain marketplace myth; 
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instead they try in every possible way not to be 
categorized as followers of a marketplace myth. 
Therefore they make use of the concept 
demythologizing. Where the Trekkers use the 
marketplace myth to be a part of a certain group and to 
show their identity, the hipsters sees this as almost a 
threat to their identity value. The term ‘demythologize’ 
actually means, “… to provide an explanation of 
something, or to present something, in a way which 
removes any mystery surrounding it”(Demythologize - 
Cambridge Dictionary, 2012) and it is often in context 
with religion.  In the article they use the term as “the 
practices, strategies, and counter narratives that 
consumers use to create symbolic boundaries between an 
identity-relevant field of consumption and an imposed 
marketplace myth that threatens the value of their 
identity investments.” How Consumers Protect Their 
Field- Dependent Identity Investments from Devaluing 
Marketplace Myths – JSTOR, 2012). The hipsters create 
their own kind of demythologized myth called the hipster 
myth, but to them, it is definitely not a myth to follow 
because that will end up devaluating the entire concept. 
As said earlier marketplace myths means the resources 
that attract consumers to a consumption activity or brand, 
but to the hipster their marketplace myth must be hidden 
because it is not supposed to be attracted by others but 
the hipsters because then it would not be cool, but 
instead mainstream. Therefore clothes producers such as 
the American manufacturer Urban Outfitters and 
American Apparel are making it difficult being a hipster 
because they will always try to capture the newest, 
smartest and best ways to dress in order to earn money. 
The hipsters are one of the main sources for trendsetting 
in today’s youth society and therefore they will be copied 
no matter what. These cultural forces determine the 
hipsters’ abandoning of the consumption field when it 
becomes undesirable and in that way mainstream. 
But the mass production from the big clothes 
manufactories is not the only reason why the 
consumptions end up being undesirable for the hipsters. 
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Another factor is the media. Indeed they play a very 
important role and it shows in the statistics. In the article 
by Zeynep Arsel and Craig J. Thompson the increasing 
numbers of articles on hipsters from the 1970’s to 2003 
is described. They explain how the word hipster occurred 
mostly in articles about “musicians, artists, and the 
bohemian counterculture” but it not too often. In the 
1980’s The New York Times published 72 articles about 
hipsters, but in 1990’s the number started to rise and 
between 2000 and 2009 the number of articles went up to 
1,195 articles and especially in 2003 where a dramatic 
spike happened. When the media decide to write about 
the hipster, it has an effect in society. More becomes 
aware of them and at the same time drawn to their style 
and interest. The news media’s attention therefore has a 
huge impact on the hipsters and their way of seeing the 
hipster myth. This is due to the fact that more young 
people now know what it means to be a hipster, and 
therefore had the opportunity to copy that style. The 
consumption habits of a hipster might entail a fair-trade, 
organic, or vegan inspired lifestyle, which may imply 
that the consumer has a certain amount of wealth, 
furthermore has a knowledge about sustainability and 
global warming. The analysis point argues for 
Bourdieu’s theories of consumption as a culturally 
created field that represents the consumer’s tastes for 
food, fashion, art and lifestyle (How Consumers Protect 
Their Field- Dependent Identity Investments from 
Devaluing Marketplace Myths – JSTOR, 2012). It seems, 
as mentioned in the article, that the hipster as a consumer 
was hard to classify in society. The only thing that 
classified them was that they were a fashion 
counterculture, which blended in much easier than 
previous cultures clearly protesting and rebelling in 
society. The hipster was later linked to the indie wave 
and it was therefore possible to link them to the 
movement and the music, fashion and so on. This helped 
the marketplaces and it was finally possible for them to 
create a consumer “profile”, which through that they 
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could furthermore describe the consumption practices 
developed within the group. 
 
State of the Contemporary Hipster Culture 
The form of the hipster culture in contemporary society 
is marked by an increasing consumption. The former 
hipster subculture has been replaced by a modern edition, 
where buying clothing only based on what is considered 
authentic and symbolizing a return to a romantic view of 
the urban life.  
The subcultural signs that symbolized the revolt of the 
individuals, who consciously sought controversy against 
the norm, have now been replaced by an inauthentic and 
hypocritical interest in appearance.  
The hipster lifestyle manifests itself by its contemporary 
search for a statement that enables the individual to be 
seen in a specific way by its peers. With no true intention 
of the contemporary hipster individual itself, symbolized 
by the superficiality of the newest cool. 
The markers of the subculture group has been adopted 
and integrated by mainstream consumers, and the same 
people are ridiculing the lifestyle connected to the hipster 
persona.  
The distinct signs and behaviour of the group itself has 
become part of the urban youth culture, in an attempt for 
the adopters to individualize themselves and stand apart 
from the anonymity of the uncool.    
It is difficult to say whether hipsterism and the hipster 
itself is a marker of a subculture or a part of a distinct 
group. The change in the definition of a hipster leads us 
to the impression of the hipster phenomenon as a 
lifestyle and a way of dressing, rather than a clear and 
conscious revolt against other ideologies. The 
contemporary hipster is marked by a lifestyle and as a 
style adopted by the young urban middle-class. 
However, there may be a deeper meaning behind the 
motivations for being a hipster, which cannot be seen 
through the scope of the theories we have used. This is 
based upon their origin and view upon human beings at 
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the time. A deeper understanding of the motivations e.g. 
reasons for the hipster phenomenon is formulated more 
thoroughly in the discussion section below.     
 
 
 
 
 
 
 
 
 
 
 
 
 
Hipster’s Effect on Society 
One can ask how influential the hipster is in society and 
how this is transcended. Looking back to the hipsters of 
the 1940’s it has become clear that they as a small group 
of youngsters were outsiders compared to the mass 
majority of their generation. They separated themselves 
by seeking out and finding an interest in the minorities in 
society such as African-Americans, Latinos and 
criminals. They did not aim to be different, but were as a 
result of their behaviour. This is a great contrast to the 
contemporary hipster, whose ideology is very much 
based on the concept of being an individual and apart 
from the rest of society. The 21st century hipster wants to 
be different and this is an interesting fact in relation to 
the development of the hipster’s role throughout different 
youth cultures. When comparing the different 
subcultures throughout the last 70 years, it is rather 
interesting that the contemporary hipster has become 
what it is.  
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The jazzy hipster, the beat generation, hippies, disco-
goers, punkers, grunge and ravers all have similarities 
such as their function as a subculture and a relation to the 
youths of certain time period and their views on society. 
By dividing themselves into different groups, which 
were based on mutual interests in politics, religion, 
music or literature, the youths of society helped to define 
the times they lived in and influenced the future by 
indicating what kind of thoughts and ideas would 
dominate. The younger generation and their subcultures 
were in most cases a rebellion against their parent’s 
generations and therefore they tried to part as much as 
possible from the traditions, ideas and trends from their 
parents past. The hipsters of the 40’s interacted with the 
black society through jazz and adapted a more liberal 
view on sex, drugs and alcohol, which their elders found 
very inappropriate.  
The hippies preached about a society build on peace, 
love and harmony as a contradiction to their parent’s 
generation of World War II veterans and Cold War 
influenced politicians, who resorted to violence, battle 
and killing in making a proper society. The punkers saw 
no future and their anarchistic ideology was a contrast to 
the politicians and older generation at the time.  
All these subcultures affected one another, as they are 
the evolution of youth and society’s development. They 
all wanted to rebel and be different from the prior youth 
generation and they all wanted to make the world a better 
place for the next generation. This leads to the interesting 
point of the contemporary hipster’s existence, as one 
might ask what they rebel against. Or perhaps, one 
should ask if they even rebel against anything at all?  
The time period between the first hipsters of the 1940’s 
till the start 1990’s contained a lot of crucial historic 
events and a time of great development in many different 
aspects. In these circa 50 years the world was dominated 
by the Cold War and all of its follows such as the 
Vietnam War, Cuba crisis, nuclear war threats, the iron 
curtain through Europe, the space race and economic ups 
and downs. Beside the historic events, the world also 
77	  
	  
transformed in relation to women rights and 
independence, a broader sexual liberation, the end of 
apartheid, gender roles and political observations. The 
times were changing rapidly and the aim was to break or 
withdraw all the norms and traditions, so that one did not 
have to live in a controlled and limited society like one’s 
parents did. In the end there will be no more rules to 
challenge, but only the freedom to do whatever one 
pleases. Perhaps this is the main case of the 
contemporary hipster. 
21st Century Revolution 
The contemporary hipster started as a result of a revolt 
towards different subcultural movements in the late 
1990’s and continued to develop throughout the start 
2000’s. These were times of great freedom where 
shocking society had become a harder task than ever 
before. It seemed as though one could no longer go 
forward and provoke with something new and different, 
so perhaps one had to look backwards or inwards. Maybe 
it was no longer provoking to join in groups and share a 
common hatred towards the bourgeois and conservative 
and express this through a common dress code. The turn 
of the millennium could have inspired the ideology of the 
contemporary hipster and its concept of individuality. So 
perhaps the rebellion of the contemporary hipster is not 
an act against the former subcultures, but subcultures in 
general. A new millennium required a new mind-set and 
subcultures and group unity was considered passé, and 
something that belonged to the prior century.  
The contemporary hipster may dismay the idea of 
subcultures, but an amusing comparison can be found in 
the comparison of the characteristics of the present day 
hipster and the previous subcultures. The contemporary 
hipster is a melting pot of different cultures, as it 
possesses the intellectual attitude of the beat generation, 
the eco-friendly and pacifistic ideology of the hippie, the 
consumption of the yuppie, the punker’s beliefs of the 
future of society and lastly, the name of the 1940’s 
hipsters. The contemporary hipster is therefore a 
contradiction of itself, as it perhaps is a rebellion against 
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subcultures and groups in general. Hipsters deny to be 
labelled and defined, but in the end is a result of exactly 
this. 
Perhaps this is why the hipster has an ironic approach to 
everything it does. It is cool to do, wear, listen or watch 
anything that is uncool if you approach it ironically. Why 
the hipster must always relate its actions to irony may 
very well be that the first contemporary hipsters new that 
they were a contradiction to their own ideology, which is 
ironic, and therefore made it a ground concept in the 
hipster lifestyle. The hipster’s mission is therefore still to 
convey what is hip and trendy, before everyone else 
knows about it, but as irony is also present, the limits for 
hip and trendy are never ending, as it can always be 
excused with irony. This may also very well be the 
element that makes the hipster feel superior to the rest of 
modern society.  
 
 
 
Dominance and Influence 
How dominant has the hipster become on modern 
society? It seems that the term hipster has become far 
more used in the last couple of years, which can also be 
seen in the increase of the words appearance in 
newspapers like the New York Times (The NY Times 
Uses the Word ”Hipster” 250 Times a Year – The L 
Magazine, 2012). 
According to Mark Greif, author of What Was the 
Hipster, the contemporary hipster “existed” from 1999-
2009, which is interesting, as the hipster has become far 
wider known in the public in the last couple of years. 
Perhaps it is yet again the effect of the media that has 
influenced society’s affection with the hipster ideology 
and fashion. 
Vice Magazine and fashion brand American Apparel are 
believed to be catalysts of the hipster environment and 
through their increased popularity, they have helped to 
promote the “product” hipster. Vice was a different 
magazine with new article subjects, a different kind of 
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writing, reviews of unknown artists and photo spreads 
with unknown fashion designers. American Apparel 
showed basic garments in new ways and found 
inspiration in the styles from many previous decades 
such as the 1970’s and 80’s, but transformed them into 
modern fits. Hipster became a label associated with 
avant-garde and being special, and more people found a 
relation to that. The youths of the 2000’s wanted to stand 
out and be noticed each and every one, but without 
seeming stupid. The hipster lifestyle seemed to give all 
this, as one could stand out, but still be associated as hip 
and somewhat intellectual.  
The hipsters brought intelligence back in style and 
perhaps this has a connection with the presumable 
increase in college attendances and the hipness in 
rediscovering Hemingway as opposed to the reality 
cluelessness of the 90’s and its popular chic-lit genre like 
Sex and the City. 
The contemporary hipster is interested in the unknown, 
or less known cultural offers. They avoid anything 
mainstream, and will always have a weak point for old 
classic movies and literature like Alfred Hitchcock and 
the beat generation’s works. Maybe this is why movies 
such as On the Road, Howl and Hitchcock have been 
made in the last couple of years. Despite being classical 
figures and works for many decades, it is interesting that 
Hollywood chooses to produce these features in the 
2010’s. Perhaps it has something to do with the increase 
of the hipster philosophy amongst the youth of today and 
that there has never been a broader market for these 
kinds of genre films. 
 
The two waves of hipsterism were both a product of the 
enhancing wealth in society; the 50’s post war era and 
the 90’s created a consumer boom according to Dave 
Clooney (Greif, 2010: 40). Even though the world is 
affected by the global economic crisis, the youth still 
manages to earn money to maintain their expensive 
habits. The hipster has in fact become a great market 
brand and through the use of social media like Facebook, 
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Twitter and Instagram, the hipster has a whole new way 
of conveying their thoughts, styles and every day events 
to a broader audience.  
 
A Capitalistic Product 
Like in previous cases of subcultures the styles and arts 
associated with the different cultures becomes more 
included in the mainstream environment. Cooperative 
businesses see the potential market in these aspiring 
trends and transform the characteristic elements of 
diverse subcultures into capitalistic products, which is a 
contradiction of the anti-capitalistic ideology of the 
hippies, punks and grunge to exemplify.  
The contemporary hipster’s relation to the capitalistic 
state is perhaps a key element in the dead end 
development of youth cultures, as the hipster does not 
deny and neglect capitalism, but more so contributes 
with its consumerism. The hipsters may not accept 
themselves as a subculture, but they do accept their role 
as a product, whether they like it or not. Like in the case 
of social media, the hipster does not escape society, but 
makes themselves visible as a superior force, whose 
greatest strength is to mock and provoke statements 
through irony 
 
According to Mark Greif’s What was the Hipster it is 
implied that the hipsters in today’s society are so called 
copycats or outsiders, they simply joined a movement 
after it had manifested itself in mainstream society. 
When the books imply that the original contemporary 
hipster is nowhere to be found could we then compare 
the relationship/attitude between the two with the way 
that the beat generation looked upon the beatniks, as 
simply imposters only participating on the surface level 
by adopting the clothing style. The people that try to 
infiltrate, but simply follow the style connected to the 
group. The hipster that is referenced to in the media and 
by the urban middle class is therefore more a brand or a 
box we put certain norms and values in so that the 
majority of youths can relate to it. Do we form a bond on 
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the basis of finding someone we can all ridicule as a 
group? Perhaps this is why no one wants to acknowledge 
or accept the hipster label when defining themselves. 
The constant irony surrounding the topic of hipsters is 
the paradox of trying to describe/define someone who 
does not wish to be defined. These thoughts work very 
consistently with our prior research done on the basis of 
using theories from Roland Barthes. The theories 
introduced the group’s urge to separate themselves from 
the norms regulated by society. The fundament of being 
a hipster is not being in a group setting, so this is why 
they do not wish to do so. The other argument is that the 
mainstream has consumed the idea of a hipster, and the 
phenomenon is now ridiculed. In regards to the hipster as 
a subculture, as mentioned in “What was the Hipster”, it 
lies more within the lines of ethnicity2. The values and 
symbolic styles was a previous notion until consumerism 
dominated hipsterism and turned it into a consumer 
friendly field available on every street corner. They seem 
	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
2  What was the Hipster p. 146 
to follow some of the guidelines within a subculture, but 
they try to rebel against subcultures by not wanting to be 
labelled.  
 
Hipster Hatred 
The journalistic approaches in articles portray the 
contemporary hipster with skepticism and satire. This 
raises the question of why the hipster is ridiculed. It 
furthermore makes us wonder why we are so eager to 
find a scapegoat so we are able to distance ourselves 
from what they are or have become.  
It works coherently with the Danish notion of “jantelov” 
that you shall not believe that you are better than anyone 
else. The Danish newspaper Information published the 
article Hipsterhad er selvhad, which emphasizes on the 
hipster hater and the hipster being the same person. The 
articles makes a few interesting points, such as does 
anyone from outside the urban middle class even know 
what a hipster is? Or perhaps the phenomenon is purely 
narcissistic. Are we all in doubt and are all people that 
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gather to these functions and enjoy the same art, fashion 
and music hipsters? We all want to step out of the crowd 
and exceed authenticity and originality, and the hipster is 
just a socially created phenomenon, who we choose to 
ridicule. 
 
The hipster aspires to be different, but is the death of the 
hipster actually a product of this? Looking at the impact 
the hipster has had on the fashion could at the same time 
have been a part of the integration of the hipster into 
broader society. The tendencies and trendiness of thrift 
shops and second-hand shops has boomed in the last few 
years, in Copenhagen stores like København K sells used 
clothing in a very expensive price range. Everything 
from designer clothing to the newest trends can be found. 
In some stores they even pick what clothes they accept as 
giveaways after their fashion standards. The enhancing 
popularity of these stores can be seen as a product of the 
more versatile clothing, people wishing to set themselves 
apart symbolized in their choice of clothing.  
In working with investigating the hipster it would be 
interesting to have done further research and found what 
possibly may be the future aspiration for hipsters. The 
group formations aspire from a paradox or an urge to 
change the stigma found in the current culture. What is in 
the cards for the hipster? What do they want to achieve 
and influence in society? It seems through our thorough 
analysis of the hipsters pattern that is has been consumed 
by the mainstream, and there is no longer a significant 
role implying to be a hipster.  
 
Extinction or Reincarnation? 
Will the hipster continue to exist, or is the development it 
is undergoing be a determination of the phenomenon? 
The hipster is a contradiction to the mass majority of the 
youth of its time, but when the mass majority is inspired 
by the hipster ideology and fashion style, then who is left 
to become the new hipsters? Perhaps the question is not 
whether the hipster will exist in the future, but more so 
what comes after the hipster. 
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Society has changed in great ways, and technology is a 
critical element in modern day society. Paul Hiebert 
comments on this in his article, “What Comes After the 
Hipster? We Ask the Experts” (What Comes After the 
Hipster? We Aske the Experts - Flavorwire, 2012), from 
March 2012 and highlights the fact about the youths 
relation to technology. He believes that one of the only 
crucial rebellions against the mainstream hipsterism is to 
neglect all modern technology, which is rather hard taken 
in consideration that technology has become a great deal 
of modern education and communication – ground 
elements in the contemporary hipster ideology. 
 
The former subcultures became trendsetters and aspired 
the mainstream and perhaps it is just time taking its told 
on hipsterism, as this is the most influential trend among 
the younger generation. The contemporary hipster is 
maybe not destined to survive as we know it, but an 
offspring or under culture of it will evolve and become 
the new trendsetters. Perhaps this is the only way the 
Western society can develop, not only on the fronts of 
fashion and the arts, but also in the mind-set of future 
youths.  
The rebellion against our parent’s generation is the 
toughest one yet, as we have all the possibilities in the 
world and very few borders to cross.  Youth has become 
a powerful factor and the older generation of today 
strives towards being young again. Perhaps the future 
youth cultures with rebel against a new form of society, 
where the fundament may have differed to the advantage 
of the younger generations.  
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Conclusion 
As a result of our investigation and research we found 
several precise descriptions of what a hipster is. What we 
found more interesting was, however, whether the 
meaning of the word “hipster” actually defines a 
contemporary subcultural group or merely a permanent 
description of the trendsetters within every youth 
generation. The contemporary hipsters seem to be a 
segment of society that identifies itself with 
individualization and authenticity. The importance of 
style has always had a large impact on conveying the 
messages and fundamental ideas that the group wishes to 
convey to society.  
In hipsterism every garment is assigned a significant 
value and it seems that the contemporary hipster has 
demolished these values.  
Through the use of irony, the contemporary hipster has 
developed a provoking lifestyle where the limits of 
expression are endless and ones individuality and oddity 
are the source of this outlet. The hipster will not conform 
to a generalization and strives to be different from the 
rest. 
During our investigation we discovered that the hipster 
phenomenon differ from former subcultural groups based 
upon their consumption rather than political motivations. 
This phenomenon has, unlike previous subcultural 
groups, moved toward becoming individuals as opposed 
to form in groups. This also contributes to the hipsters’ 
hatred towards being defined and labelled as a hipster, 
which is a contrast to the hipster of the 1940’s.  
Past youth cultures found a union in their labels, but the 
contemporary hipster flees from being named. The 
hipster does not believe in the term hipster, and those 
who therefore aim to be hipsters are in fact not hipsters.  
When the contemporary hipster denies being defined it 
makes it harder for the youth culture to evolve.  
The punks were a counterparty evolved from the hippie 
movement and the hippies were a development of the 
beatniks. In total, a subculture is affected by its previous 
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and this is a problem in relation to the future 
development of youth cultures, as the contemporary 
youth culture is greatly influenced by the hipster 
phenomenon.  
Perhaps the evolution of youth rebellion and the fight 
against taboos has come so far that a generation can no 
longer surprise and change the state of society, like in the 
previous cases of subcultures. The role of the hipster is 
therefore no longer relevant.  
This may very well reason the outcome of the hipster of 
the 2010’s and its growing popularity. The quest for 
something new and hip is harder than ever, and the 
hipster therefore looks backwards to find inspiration. Not 
only in relation to fashion, but also in music, films, 
literature, drug use and ideology.  
As a result of this, the hipster has condemned its destiny 
by evolving into what it has become. From being a 
catalyst in relation to the development of new trends, the 
hipster of the 21st century is in a time and place, where 
its role is no longer as relevant as previously. The hipster 
has without a doubt been a factor in youth subcultures 
throughout the last seventy years. Whether they were 
called hipster, hippies or punkers, one might ask if the 
phenomenon of the hipster is extinct and all that is left is 
the ironic fashion styles. 
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